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The  Universit)'  of  the  Arts  is  Hke  no  other  insti- 
tution— devoted  entirely  to  the  arts,  responsive 
to  Its  students  and  their  passion  tor  self- 
expression,  and  constandy  redefininij  itself  as  the  arts 
grow  and  change.  For  those  and  many  other  reasons, 
students  come  to  UArts  from  all  over  the  United 
States  and  from  30  other  countries  as  well. 

Among  the  most  rmportant  of  those  reasons  is  the 
UArts  facult)',  who  believe  that  the  creation  of  culture 
hinges  on  the  relationship  between  the  actual  and  the 
possible — between  life  and  art — and  that  their  role  is 
to  help  students  understand  this  relationship  and  pro- 
vide it  to  societ)'  through  their  works.  While  art  and 
perfarmance  may  require  the  physical  and  technical 
facility  equal  to  the  idea  of  the  moment,  we  at  UArts 
believe  that  meaningflil  self-expression  also  stems 


from  the  abilit}'  to  draw  upon  historical,  literary'  and 
artistic  references. 

Our  students  ma\'  not  alwa\'s  know  exacdv  where 
their  studies  will  lead,  but  they  know  what  they  want:  a 
career  m  which  they  can  use  their  talents  and  creativity. 
The  UArts'  tacult)' — all  workrng  professionals — provide 
the  guidance,  know-how  and  inspiration  to  help  students 
achieve  that  goal.  They  understand  the  market  and  its 
opportunities,  the  traditions  and  tools  and  technolo- 
gies— m  fact,  they've  helped  create  them.  And  because 
they  know  from  experience  what  can  happen  when  cre- 
ativity' comes  face  to  face  with  commercial  expectations, 
they're  ideally  suited  to  bring  reality  to  the  classroom. 
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SHOULD 


FOR 

T 


Students  who  come  to  The  University  of  the  Arts 
know  they  have  talent  worth  developing.  If  you 
have  thought  about  pursuing  a  career  in  the  arts 
and  using  abilities  that  set  you 
apart  from  the  crowd,  you  belong         Y  O  U  iv 
here.  Even  if  you  do  not  know 
exactly  what  you  want  to  do,  The 
University  of  the  Arts  will  help  you     \ 
find  your  medium  of  expression 
and  develop  your  talent. 

This  will  be  a  time  filled 
with  creativity  and  personal  devel 
opment.  As  you  grow  as  an  artist 
and  begin  to  focus  more  intently  on  career  pursuits, 
you  will  discover — and  invent — many  career  paths 
available  through  your  education  at  UArts.  Far-reaching 
changes  in  technology  have  created  exciting  new 
occupations,  and  one  of  the  benefits  of  studying  on 
the  leading  edge  is  the  ability'  to  take  advantage  of  a 
market  environment  still  young  enough  to  offer 
tremendous  opportunities. 

UArts  graduates  do  exceedingly  well.  Many 
start  their  own  businesses;  you  will  probably  find  more 
recendy  graduated  entrepreneurs  from  The  University 
of  the  Arts  than  from  any  other  kind  of  university. 


The  migration  of  the  arts  into  every  aspect  of 
our  society  and  commerce  has  a  great  deal  to  do  with 
this  explosion  of  possibilities.  For  a  quick  indication 
of  what  IS  available  to  recent  graduates 
m  the  visual,  media  and  performing  arts, 
r_        A         all  you  need  do  is  turn  on  the  television 
or  log  onto  the  Internet.  Or  see  page 
5  for  a  partial  list  of  the  wide  range  of 
opportunities  available  to  people  with 
creative  talent. 


Career  Services 

To  help  our  students  "hit  the  ground 
running,"  we  have  a  Career  Services  office.  One-on-one 
career  counseling  is  built  into  every  UArts  education, 
fine-tuned  by  years  of  experience  in  the  arts  and 
designed  to  help  students  get  off  to  a  good  start. 
This  includes  contact  with  companies  and  potential 
employers,  internships  and  actual  work  experience, 
as  well  as  Career  Day  and  resume/portfolio 
workshops,  job  postings  and  more — indudiiig  a  lifetime 
career  development  and  placement  program. 
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Should  you  pursue  a  career  m 
the  arts?  In  deciding,  there  are 
certain  considerations,  both 
educational  and  personal.  The  major 
consideration,  of  course,  is  your  own 
feeling  about  the  arts.  It  is  a  love 
affair,  not  work;  a  compulsion,  not  a 
choice.  The  very  notion  of  an  arts 
career  can  start  your  pulse  racing,  and 
you  owe  it  to  yourself  to  follow  your  heart. 

You  may  also  be  getting  some  recognition  from 
those  around  you  as  your  talent  surfaces  through  your 
work,  aptitude  tests,  the  comments  of  school  advisors, 
school  prizes  and  awards,  and  the  opinions  of  your 
peers.  Even  your  parents — who  we  all  know  can  be  your 


WHAT  IT  TAKE 


IF  A 
IN  THE 
IS  FOR 


toughest  audience — may  be  taking 
your  talent  seriously. 

But  high  school  is  a  protected 
enclave.  You  need  to  feel  secure  and 
confident  about  your  potential — m 
a  global  sense.  You  may  not  be  able 
to  tell  how  good  you  are. 
We  can. 

Every  year,  thousands  of  high 
school  students  walk  into  our  Admission  Office  and 
use  our  experience  to  help  them  decide  whether  a 
career  in  the  arts  is  right  for  them.  We  look  for  the 
qualities  we  consider  essential  for  advancement  in  the 
arts — among  them  a  passionate  commitment,  talent, 
discipline,  and  the  potential  to  learn  and  grow. 


ART 
YOU 
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If  you  have  what  we're  looking  for,  we'll  give  you 
what  you  are  looking  for:  exposure  to  the  great 
ideas  that  shape  the  arts;  focused  practice  and 
coaching  in  your  discipline;  an  environment  that 
liberates  your  imagination  and  creativitv;  the  means 
to  express  your  individuality.  If  your  passion  m  life  is 
the  arts,  you  belong  at  The  Universit)'  of  the  Arts. 
As  you  look  through  this  brochure,  vou  will 
see  the  work  of  students  who  have  already  found  their 
home  at  UArts.  Each  of  these  students  is  proof  that 
a  great  deal  can  happen  in  a  short  time  m  the  right 
environment  with  the  right  people.  You  are  about  to 
become  someone  new — honed  and  polished,  with 
new  powers,  new  skills  and  new  horizons.  At  UArts, 
we  work  to  help  you  meet  our  standards  and  those 
of  the  arts  community,  and  your  own  as  well. 
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THE   FLEXIBILITY  TO   DISCOVER  THE  ARTIST 


You  may  already  have  decided  on  the  arts  career 
you  want  to  pursue.  Most  of  our  students  have 
— and,  in  fact,  those  who  enter  UArts  as 
actors,  dancers  or  musicians  audition  for  and  declare 
their  major  upon  entrance. 

However,  creativit)'  demands  change,  and  over 
the  years,  we  have  learned  that  creative  people  discover 
new  talents  and  interests  as  they  are  exposed  to  them. 
At  UArts,  there  is  always  the  chance  that  something 
new  may  be  waiting  to  capture  and  enthrall  you.  A 
photography  major  may  take  a  writing  course  and  find 
photojournalism  between  the  lines;  a  graphic  designer 
may  develop  a  passion  for  the  electronic  world  ol  multi- 
media; a  jazz  musician  may  be  dazzled  bv  the  world  of 
musical  theater. 

The  existence  of  such  possibilities  is  what 
inspired  The  University'  of  the  Arts  and  the  spontaneit)' 
you  will  find  here.  UArts  was  created  through  the 
merging  of  two  institutions — one  devoted  to  the  visual 


arts,  one  to  the  performing  arts — into  a  single  environ- 
ment in  which  interaction  and  shared  inspiration  are 
possible,  and  interdisciplinary  studies  are  encouraged. 
Here,  you  can  change  creative  direction  without 
changing  universities. 

UArts  itself  changes  and  grows  to  keep  pace 
with  the  needs  of  students  and  the  dynamism  of  the 
arts.  Tike  our  most  recent  addition,  the  College  of 
Media  and  Communication,  and  its  new  majors. 
Writing  for  Film  and  Television  is  a  program  for 
creative  writers  interested  in  learning  to  write,  in 
an  interdisciplinary,  collaborative  environment,  for 
television,  film,  video,  live  performance  and  the  new 
media.  The  new  Multimedia  major  has  been  designed 
as  a  response  to  technological  advances  that  have 
created  new  career  opportunities  and  have  added  new 
tools  and  media  to  the  artists'  arsenal — providing 
greater  spontaneity  and  versatility  than  ever  before. 
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aTHIN.  THE  PREROGATIVE  TO  REINVENT  THEM. 


O 


LIBERAL        ARTS 

ne  of  the  roles  of  the  artist  is  to  communi-  events  through  the  ages — and  the  aesthetic  works  that 

cate  with  society — to  help  people  see  and  paralleled  them — and  thus  be  able  to  more  fully 

respond  to  the  society  m  which  you 


ART 


TIO 


hear  in  ways  which 
promote  deeper  understanding  and 
emotional  connections.  TTiis  seems 
to  apply  regardless  of  whether  the 
subject  at  hand  is  portrait  or 
poster,  book  jacket  or  film,  design 
or  dance. 

To  promote  this  deeper 
understanding,  you  must  have  it 
within.  For  that  reason,  the  UArts 
curriculum  is  enriched  with  course 
work  in  various  disciplines  offered  b\'  the  University's 
Division  of  Liberal  Arts.  You  will  find  inspiration 
in  the  pages  of  time  as  you  come  to  understand 


IS  PART 


PART 
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will  live  and  work. 

We  believe  that  all  art  and  all 
creativm- — h\-  definition — finds 
source  material  in  emotional  connec- 
tions. Painters  can  be  inspired  by 
music,  plaj'wnghts  by  m^-thology, 
craftspeople  by  history.  Wars  have 
given  birth  to  s\'mphonies,  tragedies 
have  turned  into  poetry.  All  of 
this  creative  vision  has  stemmed 

from  the  kinds  of  sensibilities  that  UArts  dedicates 

itself  to  developing. 

Welcome.  It  is  your  turn  now. 
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DEGREES   OFFERED 

Bachelor  of  Fine  Arts: 

«  Animation 

«  Crafts:  Ceramics,  Glass, 

Metals,  Fibers,  Wood 
«  Film/Video 
«  Graphic  Design 
«  Illustration 
«  Painting  and  Drawing 
«  Photography 
«  Printmaking/Book  Arts 
«  Sculpture 

Bachelor  of  Science: 

«  Industrial  Design 

Master  of  Arts: 

«  Art  Education 
«  Museum  Education 

Master  of  Arts  in  Teaching 
in  Visual  Arts 

^fMaster  of  Fine  Arts: 

«  Book  Arts/Printmaking^^ 
«  Ceramics;  Painting; 

Sculpture 
«  Museum  Exhibition 

Planning   and  Design 

Master  of  Industrial  Design 

Crafts  Studio  Certificate 
Program: 

«  Post-Baccalaureate 
Program 
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oundation  Year  is  not  simply  a  requirement,  it's  an  Through  it  all,  the  Foundation  Year  facult\'  will 

opportunit\'.  An  experience  that  will  enable  you  to  provide  guidance,  inspiration  and  an  insiders'  overview  of 


Y  IE  A 


understand  the  underlying 
principles  and  concepts  important  to 
all  of  the  visual  arts. 

Above  all,  it's  an  optimum  time 
to  learn  about  yourself — a  year  of 
experimentation  and  familiarization 
focused  on  growth,  achievement  and 
maturation.  And  a  year  to  determine 
what  makes  your  heart  beat  faster. 

This  unusual  year  will  chal- 
lenge you  to  expand  your  concept  of  the  visual  arts.  You'll 
explore  the  principles  of  two-dimensional  design,  three- 
dimensional  design,  drawing,  and  time  and  motion.  You'll 
develop  insights, 
vocabulary,  principles, 
artistic  and  problem- 
solving  skills,  and  an 
expanded  sensitivity  to 
media,  materials  and 
tools. 

Studio  electives 
will  acquaint  you  with 
the  standards,  tech- 
niques and  practices  of  the  major  studio  areas,  with  each 
department  introducing  you  to  its  majors  and  to  profes- 
sionals in  the  field.  You  can  use  vour  electives  to  focus  on  a 
specific  area  of  interest  or  to  explore  a  varietv  of  studio 
disciplines — an  introductory  look  you  might  never  other- 
wise get  at  many  of  the  artistic  pursuits  available  to  you. 

You'll  be  taught  by  a  faculty  team  of  professionals 
in  various  fields  of  art  and  design,  one  of  whom  will  be 
your  advisor.  This  team,  which  includes  many  professors 
and  associate  professors,  will  help  you  develop  an  apprecia- 
tion for  the  commonalities  that  exist  between  all  the 
visual  arts. 


IFOR       THE 

FUTUI^E 


the  world  of  arts  that  awaits  vou. 


MAJORS    IN    ART 
AND    DESIGN 
If  vou  decide  to  major  in  Industrial 
Design,  Graphic  Design,  Illustration, 
Painting  and  Drawing,  Printmaking, 
Photography,  Film/Video, 
Animation,  Sculpture,  or  Crafts,  you 

will  begin  the  program  in  your  sophomore  year. 

Simultaneously,  you  can  choose  to  concentrate 

in  Art  Therapy  or  Art  Education,  and  take  electives 


from  any  department  in  the  university  in  subjects  such 
as  Electronic  Music,  Glass,  Papermakmg,  Multimedia 
and  a  wide  varietv  of  other  studio  arts  subjects. 


MINORS 

After  you  have  selected  your  major,  you  can  utilize 
your  studio  electives  to  focus  on  a  specific  minor. 
There  are  minors  in  Animation,  Drawing,  Film/Video, 
Book  Arts/Printmaking,  Figurative  Illustration, 
Photography,  Studio  Photography  and  Tj'pography. 
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Of  all  human  experience,  the  visual  is  often 
our  first  and  most  powerfiil  introduction 
to  that  which  we  have  not  seen  before — 
whether  the  subject  is  a  theater  poster,  a  product  on 
a  television  screen,  a  magazine  on  a  newsstand  or  any 
of  thousands  of  other  items.  For  over  a  century,  The 
University  of  the  Arts  has   been  one  of  the  nation's 
foremost  training  grounds  for  those  who  bring  society 
most  ot  these  visual  experiences — illustrators,  graphic 
designers  and  industrial  designers.  Here  they  learn  to 
create  and  refine  their  work  using  a  wide  variety  of 
tools,  techniques  and  media. 

Now  UArts  is  busy  preparing  its  students  for 
the  2Ist  century.  Since  much  of  todays  design  and 
illustration  utilizes  computer  technology  and  the  latest 
hardware  and  software  needed  to  achieve  the  best 
results,  a  UArts  education  is  dedicated  to  keeping 
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John  Norton 
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students  on  the  cutting  edge — while 
never  forgetting  the  importance  of 
drawing  and  design  excellence,  the 
foundation  for  all  visual  art  disciplines. 


GRAPHIC  Design 

In  today's  busy  world  of  marketing  and  communica- 
tion— made  even  more  dynamic  by  the  Internet — every 
consumer's  attention  is  sought  by  hundreds  of  mes- 
sages per  day  through  websites,  magazines,  billboards, 
posters,  book  jackets,  CD  covers,  print  ads,  brochures, 
television  commercials,  multimedia,  packaging  and 
more.  How  well  these  messages  break  through  the 
clutter,  and  how  effectively  they  communicate,  depend 
largely  on  how  combinations  of  typography,  symbols, 
illustrations,  photographs  and  diagrams  work.  Many  a 
new  product  has  succeeded  because  of  the  involvement 
of  the  graphic  design  profession:  the  art  direction  of 
a  photograph;  the  impact  of  the  typography;  the 
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psychological  role  of  color — the  graphic  interpretation 
of  an  idea. 

It  is  a  sensitivity  to  and  awareness  of  those  issues 
that  students  develop  at  The  University  of  the  Arts.  To 
become  familiar  with  the  world  you  will  encounter  as  a 
graphic  designer,  you  will  attend  special  lectures,  work- 
shops with  leading  design  firms,  and  on-site  seminars 
at  design  studios  and  paper  and  printing  plants.  As  a 
senior,  you  will  manage  a  specific  project — establish 
a  visual  identity  for  a  corporation,  design  a  publication, 
create  an  exhibit,  or  develop  a  promotional  program 
for  a  new  product  or  service. 


Illustration 

There  is  a  constant  need  for  illustrators  m  a  variety  of 
areas — from  children's  books  to  scientific  journals, 
newspapers  to  magazines,  CD  covers  to  annual  reports, 
editorial  illustration  to  product  illustration,  photoreal- 
ism to  cartoons.  In  fact,  whenever  a  designer  is 
searching  for  a  strong,  one-of-a-kind  image, 
an  illustrator  is  likely  to  get  the  phone  call. 


Illustration  is  a  rewarding  and  competitive  field  requir- 
ing a  high  level  of  drawing  skill.  At  The  University  of 
the  Arts,  small  classes  encourage  students  to  develop 
a  close  relationship  with  fellow  students  and  with  the 
universit\'s  outstanding,  practicing-professional  faculty. 
Many  of  todays  most  successful  illustrators — like 
Charles  Santore,  Arnold  Roth,  Marvin  Mattleson,  Jan 
and  Stan  Berenstain  and  Jerry  Pinkney — attended 
UArts.  We  are  also  extremely  proud  of  our  students' 
winning  record  in  major  national  student  competi- 
tions— such  as  those  sponsored  by  the  Society  of 
Illustrators  and  Print  magazine. 

Illustration  majors  work  in  a  broad  range  of 
media  including  painting,  drawing,  and  photographic 
and  electronic  imaging.  The  well-rounded  curriculum 
teaches  you  to  respond  to  a  wide  variety  of  assignments 
and  to  prepare  your  work  for  reproduction.  You  will 
attend  presentations  by  internationally  recognized 
guest  lecturers,  and  perhaps  see  your  work  m  the 
universit)''s  own  illustration  gallery.  By  graduation,  your 
own  professional  portfolio  will  be  ready  to  introduce 
you  to  the  illustration  marketplace. 
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Industrial  Design 

WKo  designs  just  about  everything — the  ergono- 
mically  improved  chair,  the  sleeker  pair  of  sunglasses, 
the  better  running  shoe?  Industrial  designers.  They 
improve  the  efficiency,  appearance  and  quality  of  mter- 
action  between  society  and  every  device  it  uses — from 
paper  clips  to  rocket  ships,  pizza  ovens  to  pacemakers. 

Design  concepts  for  the  cars  we  drive,  the  tools  we 
use  and  the  keyboards  we  type  on  originate  in  the  imagi- 
nation of  industrial  designers,  but  these  artisans  must 
respond  to  many  other  requirements.  Their  designs  must 
work  properly,  be  safe,  meet  environmental  and  ergo- 
nomic  standards,  and  produce  profits.  They  must  fit 
manufacturing,  packaging,  merchandising,  recycling  and 
disposal  needs.  Often,  industrial  designers  are  asked 
to  design  for  special  audiences — those  with  physical 
disabilities,  the  elderly  and  children. 

The  University  of  the  Arts  helps  ID  students 
develop  the  required  combmation  of  intellectual,  spatial 


and  design  skills  needed  to  respond  to  the  require- 
ments of  society.  They  use  CAD/CAM  and  3D 
illustration  computer  programs  to  speed  up  the  design 
process  and  ensure  a  quality  product. 

Once  you  have  mastered  these  principles  by 
developing  solutions  to  typical  design  problems,  you 
will  work  on  an  industry-sponsored  project.  The  spon- 
sors— high-profile  market  leaders  like  IBM,  Black  & 
Decker,  Dr.  Scholl's  or  Fisher-Price  T^ys — provide  an 
opportunity  for  "client"  interaction.  The  challenge: 
create  your  solution  to  the  firm's  design  problem,  from 
initial  contact  and  proposals  to  final  project  presenta- 
tions. You  will  collaborate  with  experts,  advisors, 
fabricators  and  other  vendors  in  order  to  meet  budgets, 
production  schedules,  utilitarian  realities,  and  vice- 
presidents  of  marketing  who  may  not 
know  much  about  art.  This 
IS  a  real-world  field  in  which 
you  can  have  a  real  impact. 


Below,  Bootensits,  and 

right,  Booboard 

Chuck  Heckman,  Charles  Sikora 

and  Henry  Bailey 


"Best  Student  Design 
Award,  Internationai 
Contemporary  Furniture  Fair, 
New  York,  1998" 

Robins  Anderson 
Gaurab  Banerji 
Mary  Ann  Cardellino 
Chris  Daub 
Travis  Fogelman 
Kevin  Gora 
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The  need  to  create  is  what  drives  the  fine  artist. 
Sculptors  who  walk  through  art  galleries  will 
feel  their  hands  ache  for  a  chisel;  painters  will 
mentally  transform  highways  and  mountains  into  oils 
and  watercolors  while  driving  on  turnpikes.  The  vision 
of  these  people  is  personal,  confident,  innovative,  and 
they  show  the  rest  of  us  new  ways  to  see. 

Fortunately,  today  there  is  a  society  eager  to 
embrace  these  works — people  with  the  aesthetic  sensi- 
bilities to  comprehend  the  message  and  support  the 
creative  spirit  of  the  messenger. 

When  you  study  Fine  Arts  at  The  University  of 
the  Arts,  your  goal  is  to  develop  the  proficiency  you 
need  to  define  and  execute  your  personal  vision  in  your 
chosen  medium — painting  and  drawing,  printmakmg/ 
book  arts,  or  sculpture.  The  sophomore  year  provides 


introducton'  courses  in  all  three  fine  arts  areas,  with  an 
option  for  emphasis  in  a  single  area  for  students  inter- 
ested in  an  early  focus  of  stud\'.  You  will  he  stri\'ing  for 
a  balance  between  excellence  in  studio  skills  and  the 
development  of  critical  intelligence  through  an  under- 
standing of  both  traditional  and  contemporar)'  art. 
Using  media  ranging  from  charcoal  to  computer,  you 
will  be  encouraged  to  find  vour  own  distinct  visual 
language  and  use  it  to  explain  the  world  around  }'ou. 


Painting  and  Drawing 

This  diverse  program  includes  everything  from  the 
study  of  basic  working  methods  and  image-making 
to  the  subtleties  of  pictorial  organization  and  aesthetic 
interpretation.  You  will  work  in  pencil,  charcoal, 
crayon,  watercolor,  ink,  oil,  gouache,  pastel,  acrylic  and 
more — while  stud\'ing  figure  drawing,  painting  meth- 
ods and  techniques,  collage  and  mi.xed  media,  abstract. 
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representational  and  landscape  painting.  Studio  time 
is  balanced  with  critical  dialogue  about  your  work 
with  professional  artists  who  provide  one-on-one 
instruction.  You  will  attend  many  lectures,  seminars, 
presentations  by  visiting  artists,  and  trips  to  museums 
and  galleries.  There  is  also  a  department  gallery  m 
which  outside  artists — selected  by  UArts  students  and 
faculty — are  invited  to  exhibit.  There  will  be  many 
opportunities  for  you  to  exhibit  your  own  work. 


printmaking/book  arts 

Pnntmaking  provides  the  bridge  between  the  artist  in 
you  and  the  artisan  in  you — one  of  the  few  illustrative 
fields  where  you  control  the  entire  process  from 
inspiration  to  end  product.  You  may  use  many  differ- 
ent modes  of  artistic  expression  (drawing,  painting 
photography,  graphic  design,  illustration,  sculp- 
ture and  crafts)  as  well  as  a  varietv  of  multi- 
ple-image-making processes  (etching/ 
monotype,  relief  processes,  lithogra- 
phy, non-silver  photographic 
processes  and  water-based 
screenprinting).  You  will 


also  learn  book  and  typographic  design  and  binding 
methods.  By  the  time  you  graduate,  you  will  be  ready 
for  work  in  a  variety  of  areas,  including  book  publish- 
ing, book  conservation,  curating  special  collections, 
repairing,  rebinding,  and  writing  and  illustrating 
limited  editions. 


Sculpture 

In  sculpture,  your  ideas  will  take  shape  in  stone  and 
steel,  wood  and  clay,  bronze,  aluminum,  plastic  and 
plaster,  and  m  both  large  and  small  scale.  If  you  can 
see  it  in  your  mind  or  feel  it  in  your  fingers,  you  will 
have  the  technology  to  create  it — air  tools  for  carving, 
blasting,  and  finishing;  foundries  ftdly  equipped  for 
casting.  Sculpture,  besides  being  a  galler)'  mainstay,  is 
often  the  recipient  of  public- art  commissions  for 
site-specific  settings  and  other  mstallation-onented 
work.  Many  sculptors  also  pursue  careers  in  product 
development,  set  design,  furniture  design,  and  mold 
and  model  making. 
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MEDIA  ARTS 

Students  choosing  to  major  in  photography, 
film/ video  or  animation  are  encouraged  to 
develop  a  personal  artistic  vision  and  the  techni- 
cal ability  to  express  it  through  a  vfide  range  of  media 
tools.  All  Media  Arts  students  study  the  concepts, 
materials  and  techniques  of  still  photography  and 
film/ video  before  deciding  on  a  major.  In  your  junior 
and  senior  years  you  will  refine  your  skills  in  your 
chosen  area  of  concentration,  using  the  full  range  of 
media  tools  and  techniques  to  express  yourself. 
Through  an  extensive  internship  program,  you  will 
be  able  to  gain  valuable  professional  experience  working 
in  galleries,  studios  and  production  houses. 

The  broad  interests  of  many  of  the  department's 
students  lead  them  to  take  courses  in  other  depart- 
ments, such  as  fine  arts,  crafts,  design  and  performing 


arts.  Film  and  animation  students,  for  example,  may 
collaborate  on  their  productions  with  actors,  dancers 
and  musicians  from  the  Schools  of  Music,  Dance  and 
Theater;  and  our  programs  in  Multimedia  and  Writing 
for  Film  and  Television  offer  logical  partnerships  with 
Media  Arts. 

Each  spring,  seniors  hurr)'  to  finish  their  final 
projects  in  time  for  film/video/animation  festivals  such 
as  "Black  Maria."  This  is  one  of  many  opportunities  to 
publicly  screen  their  works,  which  often  win  national 
recognition. 


Photography 

In  almost  everv  manner  of  visual  communication,  photog- 
raphy is  a  staple,  the  next  best  thing  to  the  real  thing. 
Millions  of  photographic  images  are  used  every  day,  and 
in  replenishing  them  buyers  of  photography  are  always 
seeking  new  talent,  different  perspectives,  and  imaginative 
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interpretations  that  help  us  see  as  we  never  saw  before. 

At  The  University  of  the  Arts,  Photography  has  an 
intensive,  professionally  oriented  curriculum  in  which 
participants  begin  by  studying  the  conceptual  and  material 
concerns  of  the  medium,  then  use  that  information  to 
express  their  own  world  view.  TTie  program  familiarizes  stu- 
dents with  new  imaging  technologies,  computer  processing, 
video  and  interactive  media.  Distortion  of  both  process  and 
effect  IS  considered,  as  is  the  use  and  control  of  traditional 
color  print  material.  You  will  also  work  in  non-traditional 
forms — the  photographic  book,  non-silver  processes,  the 
extended  photograph  and  large-format  photography. 
Electives  include  photography  in  the  realm  of  graphic  arts, 
documentaries,  multi-image  production  and  fine  arts. 

The  scope  and  vitality  of  the  program  is  seen  m  the 
junior  year,  when  photo  majors  master  studio  lighting  and 
view-camera  techniques,  execute  a  computer-based  project 
that  is  printed  in  full  color,  and  then  participate  in  a  flill- 
scale  exhibition.  As  a  senior,  besides  courses  in  photographic 
histor)'  and  criticism  and  intensive  preparation  for  the 
culminating  group  exhibition,  you  may  intern  part-time  m 
a  professional  environment. 


Film/Video 

With  a  philosophy  that  sees  film  and  video  as  art,  this 
program  focuses  on  their  artistic  and  experimental  use. 
Craft  and  imagination  are  emphasized  in  a  flexible 
course  of  study,  preparing  graduates  for  positions  as 
cinematographers,  editors,  animators,  sound  recordists, 
technicians,  screenwriters  and  directors. 

While  our  goal  is  to  prepare  students  for  a  career 
in  the  medium,  our  first  steps  will  be  to  help  you  find 
your  personal  response  regarding  film.  To  do  that,  we 
encourage  you  to  experiment,  expose  you  to  the  history 
of  the  media,  and  provide  you  with  a  strong  foundation 
in  criticism  and  theory.  You  will  master  basic  techniques, 
experiment  with  images  and  time/motion,  view  films  of 
historical  and  critical  importance,  and  learn  the  essen- 
tials of  film  and  video  production — scripting,  budget- 
ing, shooting,  sound  recording,  editing  and  releasing  the 
final  print.  By  your  senior  year,  you  will  know  how  to 
exploit  the  medium,  and  you  will  produce  an  indepen- 
dent film  or  video  that  embodies  your  ideas.  Upon 
graduation,  you  will  be  ready  to  enter  the  profession 
as  a  fireelance  editor,  sound  recordist,  cine- 
matographer,  animator,  screenwriter  or  director. 
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Animation 

Animators  draw  upon  a  diverse  palette  of  mate- 
rials created  by  drawmg,  paintmg,  sculpture, 
illustration,  graphic  arts  and  still  photography 
to  produce  film  with  a  life  of  its  own.  By  observmg 
bodies  in  motion,  students  at  The  University  of  the 
Arts  come  to  understand  how  movement  affects  space 
and  IS  affected  by  time;  by  screening  and  analyzing 
films,  they  develop  their  intuition  regarding  the  role 
and  structure  of  dramatic  film. 

As  a  beginning  animator,  you  will  take  a  semes- 
ter of  drawn  animation  during  which  you  will  apply 
your  developing  aesthetic  to  the  creation  of  a  30- 
second  film  with  sound.  In  the  following  semester 
you  will  be  working  in  I6mm  with  sound,  learning 


computer  animation,  using  2D  software 
and  doma  live-action  filmmaking. 
Your  enhanced  drawing  skills  and  knowledge 
of  computer  animation  will  enable  you  to  create  an 
animated  film  in  your  junior  year — first  a  pencil  test, 
then  a  full-color  version  with  synchronized  sound. 
That  is  rehearsal  for  your  senior  year,  during  which 
vou  will  produce  a  two-  to  five-minute  animated  film 
in  your  own  style,  on  your  own  topic. 

Several  of  our  students  have  won  student  Oscars 
from  the  Academy  of  Motion  Picture  Arts  &  Sciences. 
By  the  time  you  graduate,  your  video  portfolio  of 
animated  sequences  will  reflect  the  excellence  of  this 
tradition,  and  demonstrate  your  skill,  sense  of  style 
and  creative  ability. 
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CRAFTS 


Crafts  at  UArts  is  tactile;  materials  are 
touched,  experienced  and  understood.  Crafts 
means  working  with  real  materials  from  real 
lift, for  real  life — clay,  metal,  fibers,  wood,  paper,  glass. 
It  means  intense  personal  involvement,  using  tools  that 
are  extensions  of  your  hands — soldering  torch,  table 
saw,  computer-operated  loom,  potter's  wheel — to  trans- 
form those  materials  into  artifacts  that  range  from 
unique,  one-of-a-kind  sculptural  pieces  to  production- 
oriented  utilitarian  objects  such  as  vessels  and  table- 
ware, body  adornment  and  furniture.  In  crafts,  you,  the 
craftsman,  control  the  process,  whether  you  are  alone  in 
a  studio,  supervising  a  few  employees,  or  designing  for 
mass  production. 

The  University  of  the  Arts  has  taken  an  unusual 
but  logical  approach  to  the  teaching  of  crafts.  The 
crafts  student  does  not  initially  "major"  in  a  specific 
craft  here,  but  majors  in  all  crafts  simultaneously. 

Our  strongest  emphasis  is  on  the  aesthetics  of 


crafts.  The  earliest  humans  were  the  first  craftspeople, 
manufacturers  responding  to  society's  needs;  the  goal 
of  the  early  handmade  artifact  was  primarily  utilitarian. 
Today's  craftspeople,  many  of  them  innovators,  focus 
primarily  on  the  marriage  between  the  functional  and 
the  aesthetic;  craft  shows,  galleries  and  private  commis- 
sions are  among  their  mainstays.  At  the  opposite  end 
of  the  crafts  spectrum,  Walt  Disney  and  other  studios 
have  hired  UArts  crafts  alumni  to  make  models — an 
enormous  industry  today.  A  UArts  graduate  makes 
scale  models  for  the  automobile  industry  for  wind- 
tunnel  and  other  testing;  another  works  at  NASA. 
The  possibilities  are  unlimited. 

For  those  interested  in  emphasizing  the  fine  art 
aspects  of  crafts,  there  could  be  no  better  training 
ground  than  The  University  of  the  Arts — the  center 
of  a  large  community  of  artists  and  craftspeople — and 
no  better  venue  than  Philadelphia — the  "crafts  city" 
of  the  United  States  and  home  to  about  75  galleries 
including  the  Helen  Drutt  Gallery,  the  premier  crafts 
gallery  in  the  country. 

At  The  University  of  the  Arts,  we  define  and 
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redefine  crafiis  by  practicing  and  teaching  it  at  the 
highest  level.  Our  Fulltime  crafts  faculty  consists 
entirely  of  practicing  craftspersons  known  nationally 
and  internationally.  Visiting  artists,  lecturers  and 
instructors  regularly  teach  specialized  courses  that 
enrich  the  curriculum. 

Here's  what  you  can  expect  to  learn  as  a  student 
of  Crafts  at  UArts: 

Ceramics 

You  will  work  with  clay  and  plaster  until  the  character- 
istics and  tolerances  of  each  medium  become  second 
nature.  You  will  learn  the  chemistry  of  color,  and  how 
different  colors,  translucencies  and  transparencies  react 
to  various  media  and  temperature.  You  will  throw  and 
hand-build  in  airy,  well-lighted  studios,  learn  how 
the  ancients  mastered  the  medium,  do  research  and 
apply  the  knowledge  you  gain  to  your  own  unique 
creations — which  could  include  works  in  porcelain, 
bone  china,  terracotta,  stoneware  and  others. 

When  you  graduate,  you  will  have  power  over 


your  craft,  and  you  will  know  how  to  design  a  studio, 
make  contacts  and  obtain  commissions.  Some  graduates 
of  The  University  of  the  Arts  choose  to  enter  their  work 
m  competitions  and  sell  it  through  galleries;  others 
work  m  production  on  a  small  or  large  scale. 

Glass 

Glass  is  a  highly  specialized  area  of  focus  that  attracts 
students  from  a  variety  ot  disciplines. 

Control  over  this  challenging  medium  means 
developing  a  second  sense  tor  it — something  you  will 
pursue  m  our  hot  glass  studio  for  glass-blowing,  which 
features  a  300-gallon  tank,  three  ovens,  a  glorv  hole 
and  bench.  In  the  cold  glass  studio,  students  focus 
on  stained  glass,  fusing  and  enameling.  Some  UArts 
graduates  have  built  businesses  based  on  stained  glass 
commissions,  maintenance,  repairs  and  restoration  of 
residential,  commercial  and  religious  installations. 

Joe  Pagano,  who  was  an  Industrial  Design  major 
at  UArts  when  glass  first  caught  his  interest,  recendy 
was  commissioned  by  Martha  Stewart  to  design  and 


THE  COLLEGE  OF  ART  &  DESIGN  /  CRAFT 


fabricate  a  chandelier  for  her  own  home.  Dan  Dailey 
fell  in  love  with  the  medium  while  a  Fine  Arts  major 
here;  today  his  projects  include  unique  glass  containers 
for  a  French  perfume  manufacturer  (he  produces  one 
design  per  year — which  is  then  reproduced  for  the 
entire  line),  but  he  is  perhaps  better  known  as  the 
designer  of  the  huge  glass  sculptures  at  Windows  on 
the  World,  the  famous  skytop  restaurant  at  New  York 
City's  World  Trade  Center. 

Filers  /  Textiles 

In  this  rich,  intricate  and  subtle  medium — a  medium 
as  old  as  civilization  itself — you  will  get  to  produce  a 
range  of  fabrics,  sculptural  forms,  two-dimensional 
textiles  and  costumes.  The  curriculum  is  designed  to 
provide  strong  technical  training  while  encouraging 
your  personal  exploration,  experimentation  and  inven- 
tion. The  curriculum  includes  weaving,  screen  printing, 
off-loom  work,  feltmaking,  fabric  collages,  tapestries, 
resist  printing,  hand-painted  fabrics  and  papermaking. 


The  skills  you  develop — plus  your  understanding 
of  what  happens  to  fabric  in  various  applications — 
can  take  you  down  a  variety  of  paths.  A  considerable 
number  of  our  fiber  students  prefer  independent 
commissions  while  others  enter  the  fashion  industry, 
often  working  for  top  designers.  Some  go  into  the 
textile  industry. 

Metals  /Jewelry 

People  have  been  using  metals  for  everything  from  tools 
and  utensils  to  body  adornment  for  thousands  of  years, 
and  today's  art  metalworkers  are  no  less  diverse  a  popu- 
lation. Their  works  range  from  designing  and  fabricat- 
ing intricate,  delicate  jewelry  to  large-scale  architectural 
motifs  and  displays.  In  recent  years,  fueled  by  the 
growth  of  the  interest  in  crafts,  there  has  been  explosive 
interest  in  metal  jewelry  on  the  gallery  scene. 

At  The  University  of  the  Arts,  students  learn 
concepts,  media,  and  processes  to  ensure  mastery  of 
metalworking  techniques:  hammering,  enameling, 
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casting,  welding,  brazing,  stone-setting,  and  polishing. 
You  will  find  creative  fulfillment  with  metal,  decide 
how  to  enhance  your  ideas  by  combining  materials, 
exploit  the  irregularities,  achieve  the  desired  finish. 

Many  UArts  alumni  hold  prominent  positions 
throughout  the  jewelry  industry,  which  has  a  constant 
need  for  new  ideas  and  designs.  Ann  Lagos,  whose 
works  under  the  brand  name  "Lagos"  are  carried  by 
Bloomingdales,  Nordstrom  and  Neiman-Marcus,  is 
a  UArts  graduate. 

Wood  /  Furniture 

In  a  world  filled  with  plastics  and  "faux"  veneers, 
woodworkers  know  there  is  something  as  lovely  as  a 


tree:  a  piece  of  wood  that  holds  the  poetry  of  form 
and  meaning  within  it.  At  UArts,  students  discover 
such  hidden  treasure — whether  it  comes  to  fruition 
as  sculpture,  a  unique  piece  of  furniture,  a  picture 
frame  or  an  interior  desi^jn  medium.  You  will  cover 
everything  there  is  to  know  about  wood:  how  to  take 
advantage  of  its  natural  properties;  how  to  choose 
the  right  wood  for  the  project;  the  principles  of  carving, 
sculpting  and  lamination;  frame  and  panel  construc- 
tion; joining  techniques;  and  the  theory  of  solid  wood 
construction.  You  will  learn  about  stability  and  toler- 
ances, oils  and  varnishes,  burls  and  grains,  and  different 
ways  of  getting  the  job  done.  And  you  will  develop  a 
sense  of  touch  as  accurate  as  your  eye,  and  commune 
with  nature  in  an  entirely  new  way. 
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Concentration  in  art 
Education 

For  undergraduates,  The  University  of  the  Arts  offers  a 
pre-certification  concentration  in  Art  Education  that 
provides  a  strong  theoretical  foundation  tor  teaching 
and  plenty  of  hands-on  experience  practicing  what  vou 
will  teach.  You  will  graduate  read\'  to  do  both,  meeting 
the  requirements  oi  the  major  in  one  of  our  studio 
departments  and  taking  courses  in  art  education  as  well 
as  in  art  histon-.  aesthetics,  social  sciences  and  psychol- 
ogy. You  will  student-teach  in  Philadelphia  area  schools 
and  in  UArts'  Saturday  School  program  for  children. 
All  ot  the  foregoing  prepares  you  for  the  Pennsylvania 
Instruction  I  Certificate  (K-I2)  after  graduation. 


Concentration  in 
ART  Therapy 

In  addition  to  completing  the  requirements  of  a  studio 
major,  you  can  concentrate  in  Art  Therapy,  combining 
practical  experience  with  theoretical  studies  in  psychol- 
ogy and  behavioral  sciences  to  prepare  you  for  fiirther 
study  at  the  graduate  level.  Art  can  help  patients 
express  what  might  otherwise  be  inexpressible;  art 
therapists  help  patients  improve  physical,  emotional 
and  learning  skills  through  therapeutic  art  experiences. 


College  of  art  &  Design 
Internships 

Internships  are  valuable,  so  the\'  are  sought  after  and 
competitive.  TTiey  reinforce  and  expand  classroom 
theor\'  and  practice,  allowing  you  to  test  possible  career 
choices  and  get  a  feel  for  the  workplace.  They  are  avail- 
able to  students  in  art  and  design  degree  programs, 
usually  during  the  tall  and  spring  semesters,  in  Media 
Arts,  Crafts,  Fine  Arts 
and  Illustration. 
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ART  AND  DESIGN 

GRADUATE  PROGRAMS 

Master  of  Industrial 
Design 

This  IS  a  research-oriented  degree.  You  will  also  receive 
intensive  studio  and  classroom  instruction,  as  well  as 
coaching  in  conceptualization,  organizational  and 
management  skills,  computer-aided  design,  multimedia 
presentation,  human  factors  systems  integration, 
advanced  technologies  and  production. 

The  focus  IS  on  developing  the  knowledge  and 
computational  expertise  important  to  the  future  of 
design  management,  design  education  and  design 
research.  The  program  is  organized  around  product 
development  teams,  with  members  selected  on  the  basis 


of  their  interests  and  skills.  Each  is  selected  so  that 
among  the  participants  there  is  a  balance  of  the 
following  design  elements:  management,  information, 
methods,  presentation,  simulation,  assessment,  systems 
development  and  interface. 

Master  of  arts  in 
ART  Education 

Established  or  new  teachers  may  pursue  this  custom- 
designed  program  that  coordinates  professional  educa- 
tion courses  with  work  in  the  liberal  arts,  ijraduate 
research  and  a  concentration  in  studio.  The  culminat- 
ing independent  thesis  project  may  be  either  an  acade- 
mic research  paper  or  a  graduate  project  in  an  appropri- 
ate format.  Art  educators  with  this  degree  are  prepared 
for  roles  in  museum  education,  college  teaching,  arts 
administration,  educational  media  and  related  fields. 
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Master  of  arts  in  Teaching 
IN  Visual  arts 

If  you  have  an  undergraduate  degree  in  studio  art  but 
haven't  completed  the  coursework  required  to  become 
qualified  for  teacher  certification,  this  is  the  program 
for  you.  Coursework  in  the  history,  theory  and  practice 
of  art  education  mcorporates  preparation  for  the 


develop  proficiency  in  both  traditional  and  contemporary 
processes.  By  taking  advantage  of  the  many  disciplines 
offered  at  UArts,  you  will  expand  your  storytelling  and 
book-design  abilities.Tbpics  in  the  liberal  arts  and  the 
studio  arts  lead  to  experimental,  interdisciplinary 
approaches  to  book  arts  and  printmaking. 


Pennsylvania  Instructional  I  Certificate  (K-I2).  In 
courses  like  Contemporary  Issues,  Research  Methods 
and  the  History  of  Education,  you  will  be  in  class  with 
students  pursuing  an  MA  in  Art  Education. 

Master  of  Fine  Arts  in 
Book  arts/Printmaking 

Develop  your  aptitude  and  passion  for  limited-edition 
bookworks  using  letterpress  and  ofifeet  lithography, 
including  binding  and  other  printmaking  arts.  You  will 


Master  of  Fine  arts  in 
Museum  exhibition 
Planning  and  Design 

To  prepare  for  a  professional  career  in  the  field,  stu- 
dents focus  on  the  research,  design,  production  and 
programming  behind  museum  exhibitions;  evaluation 
and  management  methods;  and  the  use  of  state-of- 
the-art  media  and  display  systems. 

Our  program  was  developed  with  the  assistance 
of  the  National  Association  for  Museum  Exhibition, 
which  IS  the  standing  professional  committee  of 
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exhibitions  of  the  American  Association  of  Museums. 

During  the  summer  our  students  intern  at  some 
of  the  nations  most  interesting  museums,  among  them 
the  Cooper-Hewitt  Museum,  the  Franklin  Institute 
Science  Museum,  the  Museum  of  Science  and  Industry 
in  Chicago,  the  Brooklyn  Children's  Museum,  the 
Hagley  Museum  and  Library,  the  Philadelphia 
Museum  of  Art,  the  Please  Touch  Museum,  the 
Museum  of  the  American  Indian  in  Washington,  D.C., 
and  the  Field  Museum  m  Chicago. 

Master  of  arts  in 
Museum  Education 

Museums  of  all  kinds  worldwide  are  becoming  more 
and  more  central  to  our  understanding  of  arts  and  cul- 
ture. Consequently,  their  role  is  constantly  changing  to 
meet  audience  demands.  Today,  there  is  a  growing  need 
for  professionals  who  know  how  to  plan  relevant  and 
accessible  public  educational  programming.  Toward  that 
end,  coursework  for  this  degree  includes  an  education 
core  focusing  on  theory  and  methods,  a  concentration 
in  museum  studies  and  practices,  and  a  professional 
core  including  research  and  a  museum  internship. 

Recent  summer  internship  sites  have  included 
Philadelphia's  Academy  of  Natural  Sciences,  the 
Institute  of  Contemporary  Art  at  the  University  of 
Pennsylvania,  the  Philadelphia  Museum  of  Art, 


Philadelphia's  Fabric  Workshop  and  Museum,  New 
York's  New  Museum  of  Contemporary  Art,  the  Mercer 
Museum  of  the  Bucks  County  Historical  Society,  and 
the  Minnesota  Museum  of  American  Art. 

Master  of  Fine  arts 

IN  Ceramics,  in  Painting, 

AND  in  Sculpture 

This  highly  individualized  program  is  predicated  on 
your  ability  to  schedule  three  eight-week,  intensive,  on- 
campus  summer  sessions  of  coursework  and  stud)';  to 
undertake  independent  studio  work  during  the  fall  and 
spring  under  the  guidance  of  a  mentor;  and  to  mount 
a  thesis  exhibition  after  the  third  summer.  You  will 
have  access  to  our  studios  in  the  summers,  benefit  from 
visiting  artists,  and  have  individual  and  group  critiques. 

CRAFTS    STUDIO    PROGRAM 

The  Post-Baccalaureate  Portfolio  Development  Program  m  Crafts 

For  students  holding  a  bachelor's  degree,  this  two-year 
certificate  program  offers  a  focused,  intensive  education 
in  crafts  technique,  philosophy  and  contemporary 
issues.  After  completing  the  program,  you  will  be  profi- 
cient in  one  or  more  crafts  media — ceramics,  fibers, 
glass,  jewelry,  metalsmithing,  paper,  wood — and  possess 
a  portfolio  enabling  you  to  pursue  graduate  study  or 
start  your  career  as  an  independent  studio  fine  artist 
or  design  professional  m  one  of  the  crafts  fields. 
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DEGREES  OFFERED 

Bachelor  of  Fine  Arts 

«  Writing  for  Film 

and  Television 
«  Multimedia 

Bachelor  of  Sdence 

«  Communication, 
with  concentrations  in: 
DoGumentary  Media 

Production 
Cyber-Journalism 
Marketing 


IE  OF  MEDIA 
andCOMMUINIICATION 


Technology  has  reshaped  the  way  we  live,  learn, 
work  and  play.  The  Internet,  CD-ROMs, 
interactivity  and  virtual  reality  have  enabled 
us  to  surround  ourselves  with  digital  worlds  through 
which  most  of  our  information — and  much  of  our 
entertainment — is  communicated.  These  worlds 
require  innovation,  a  constant  replenishing  of  content, 
and  new  methods  and  systems,  m  the  words  of  one 
observer,  "to  fill  the  technology."  Thus,  opportunity. 

It  IS  in  this  exciting  new  environment  that  The 
University  of  the  Arts  formed  its  College  of  Media  and 
Communication.  Its  purpose:  to  prepare  students  to 
become  the  creators  and  inventors  of  tomorrow's  enter- 
tainment, communication  and  new  media  content — and 
to  be  ready  for  new  career  opportunities  as  they  emerge. 
The  College  stresses  the  interdisciplinary  nature  of  these 
new  forms  of  communication.  Whether  your  personal 
interests  lead  you  to  the  creation  of  a  television  sitcom,  a 
documentary,  a  CD-ROM  game,  an  on-line  news  service, 
or  an  interactive  web  site,  you  will  discover  the  creative 
collaboration  mat  is  the  cornerstone  of  the  new  media. 


As  with  brushes  and  pigments  for  the  painter, 
mastering  the  technological  tools  of  new  media  forms  is 
fundamental  to  success.  State-of-the-art  computer  labs 
and  "smart"  studios  support  your  endeavors,  and  strate- 
gic alliances  with  industry  support  the  contmual  upgrad- 
ing of  these  facilities — as  well  as  afford  opportunities  for 
internships  and  contacts  m  your  chosen  field.  In  recogni- 
tion of  UArts'  regard  for  the  advancement  of  technology 
in  education,  the  University  has  been  named  a  member 
of  the  New  Media  Center,  a  group  of  the  nation's  leading 
academic  institutions  and  technology  corporations. 

Students  in  the  College  of  Media  and  Commu- 
nication explore  the  new  ideas  and  concepts  bom  of  a 
rapidly  changing  world  of  information.  In  the  larger 
environment  of  the  University,  they  take  course  work  m 
all  three  colleges,  and  find  inspiration  and  opportunity 
for  self-expression  through  daily  contact  with  visual 
artists,  designers,  musicians,  dancers  and  other  creative 
students.  They  may  select  a  major  in  Writing  for  Film 
and  Television,  or  m  Multimedia,  or  m  Communication. 
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The  Communications  program  curriculum 
specifically  addresses  the  way  society  deals  with 
information — obtaining  it,  interpreting  it,  devel- 
oping it  and  disseminating  it.  Because  all  of  these  ways 
of  working  with  information  have  undergone  profound 
changes,  people  in  the  communication  industries  are 
reshaping  everything — from  how  stories  are  told  to 
how  products  are  sold.  Thanks  to  our  growing  digital 
world  and  our  ability  to  transmit  messages  instanta- 
neously, writers,  documentary  producers,  advertisers  and 
marketers,  directors  and  journalists  can  now  have  an 
impact  far  beyond  what  yesterday's  communicators 


could  have  imagined.  This  immediacy  allows  for 
unprecedented  interactivity  and  a  virtual  reality  that 
surround  us  with  digital  worlds  through  which  most 
of  our  information — and  much  of  our  entertainment 
— IS  communicated. 

Mastering  the  principles  and  tools  of  communi- 
cation is  Rindamental  to  success  in  the  field. 
Professionals  in  communication  must  be  articulate  and 
fluent  in  a  variety  of  media  forms,  be  able  to  think  crit- 
ically when  creating  material  and  be  conscious  of  the 
impact  of  media  on  society.  The  program  emphasizes 


the  acquisition  of  professional 
skills  while  giving  students  a 
solid  background  in  liberal  arts, 
as  well  as  in  communication  and 
media  studies. 

Professionals  from  various 
communication  industries  have 
helped  design  the  curriculum  so 
that  our  students  will  have  the 
knowledge  and  skills  necessary  to 
succeed  in  an  industry  that  is 
rapidly  transforming  itself.  Our 
faculty — who  are  also  communi- 
cation professionals — ensure  that 
what  students  learn  is  both  cur- 
rent and  accurate  and  that  gradu- 
ates  will  be  able  to  adapt  to 
changing  circumstances.  UArts  maintains  close  rela- 
tionships with  industry,   invites  experts  to  our  campus 
and  affords  students  opportunities  for  interesting 
internships. 

With  our  campus  located  on  Philadelphia's 
Avenue  of  the  Arts,  the  Communications  program 
focuses  on  the  diverse  local  communities,  and  its  orien- 
tation is  to  the  city's  rich  cultural  life. 


CONCENTRATIONS  IN  THE 
COMMUNICATIONS  PROGRAM 

Most  of  the  information  society  relies  upon 

comes  through  a  variety  of  media,  chief  among  them 

broadcast,  film,  print  and,  increasingly,  the  Internet. 

The  three  concentrations  within  the  Communications 

major  thoroughly  prepare  students  for  the  fields  that 

serve  these  media  most  prominentK',  and  thus  provide  a 
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wide  range  of  career  choices. 

In  Documentary  Media  Production,  the  focus 
IS  on  the  production  of  nonfiction  documentary  video 
and  audio  for  the  broadcast,  cable  and  digital  televi- 
sion industries. 

Concentrating  m  Cyber-Journalism,  you  will 
learn  to  gather,  produce,  package  and  report  the  news, 
and  to  understand  the  forces  that  drive  the  news  busi- 
ness. 

Students  m  Marketing  study  marketing  cam- 
paigns to  understand  how  written,  graphic  and 
strategic  skills,  along  with  market  data, 
promote  and  sell  products,  events, 
ideas  and  programs. 


The  Program 

During  the  first  two  vears,  while 
taking  studio  courses  in  visual  and 
sound  fundamentals  and  m  the  basics  of 
digital  and  audio  equipment,  you  will  also  be  learning 
about  the  historical  and  social  aspects  of  communica- 
tion. Extensive  exposure  to  both  mainstream  and  alter- 
native media  forms  will  help  you  develop  an  analytical 
framework  for  understanding  media;  a  studio  course 


in  interactivity  will  prepare  you  to  face  the  challenges 
of  the  new  electronic  media. 

In  the  junior  \'ear,  all  students  work  more 
intensively  m  each  of  the  program  concentrations, 
and  in  the  senior  year,  they  select  one  as  their 
specialty.  With  first-hand  experience  in  these 
three  related  but  different  fields,  you  have 
the  opportunity'  to  find  a  match  for  your 
particular  strengths  and  interests. 

In  Documentary  Media  Production, 
you  will  master  the  skills  necessar\'  to  produce,     ^ 
direct  and  shoot, 
develop  production 
budgets  and  work  with 
industry'  standards  and 
time  constraints.  In 
C;'ber- Journalism,  \'Ou 
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will  screen  and  analyze  a  range  of  web-based  nonfiction 
material,  which  in  turn  will  prepare  you  to  research, 
write  and  design  work  for  the  interactive  on-line  audi- 
ence. Using  the  techniques  of  branding,  positioning 
and  public  relations  in  the  Marketing  concentration, 
you  will  learn  to  create  concepts,  write  promotional 
copy  and  mount  marketing  campaigns. 

In  the  year-long  senior  studio,  using  a  collabo- 
rative, team-based  approach,  students  develop  individ- 
ual portfolios  of  media  work,  synthesizing  their  previ- 
ous experiences  and  interests  in  a  project  that  demon- 


strates their  conceptual,  artistic  and  technical  abilities 
to  the  professional  world.  A  course  in  current  issues,  a 
senior  business  seminar  and  intern- 
ships expose  you  to  the  real  world  of 
the  media  industr\'.  Courses  in  con- 
temporary media  industries  and  com- 
munication theory  focus  on  the  swift- 
ly changing  media  scene,  its  impact 
on  our  culture,  and  the  role  of  the 
communication  specialist. 
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^  ^\J'T^  hether  it's  a  hit  TV  series,  an  exciting  or 
\   Ji    /     compelling  film  or  the  newest  interactive 
T    ▼        software,  it  takes  a  wnter  to  bring  it  to 
life — to  create  the  story  concept  and  set  the  process  in 
motion  towards  the  realization  of  that  idea. 

As  a  student  m  UArts'  Writingjor  Film  and  Television 
program,  you'll  learn  that  the  first  step  m  breathing  life 
into  a  story  is  understanding  what  a  story  comprises — 
what  elements  make  up  a  solid  narrative 
and  how  they  can  be  adapted  to  various  forms  of  the 
media.  Equally  important,  you  will  begin  to  collaborate 
— be  a  part  of  a  process  that  has  others  reading  and 
assessing  your  efforts,  hear  their  contributions  and 
evaluate  their  input — all  to  make  your  vision  come  to 
life  in  the  fullest  and  richest  way  possible. 

Working  across  disciplines  with  other  students, 
you  will  be  exposed  to  the  ofiferings  of  various  other 
departments  at  UArts,  such  as  film,  theater,  dance  and 
multimedia,  and  vou'll  collaborate  with  students  from 
those  areas  in  courses  and  individual  projects. 

While  creativity  needs  to  be  tempered  with  reality, 
our  purpose  is  to  enlighten,  not  to  limit.  Writers  will  be 
pleased  to  know  that  the  singular  emphasis  of  Writingjor 


Film  and  Teh 


evision  is  writing 


-writing  that  eventually  is 


performed  and  reaches  TV  film  and  theater  audiences. 
Writing  for  Film  and  Television  is  an  intimate  program  in 
which  the  intensity  and  excitement  is  never  more  than  a 
few  inches  away — you  won't  find  yourself  in  a  packed 
auditorium  straining  to  hear  a  lecturer,  and  your  work 
can't  get  lost  m  the  shuffle.  This  kind  of  environment 


and  the  hands-on  attention  it  connotes  gready  aid 
students  in  developing  their  unique  and  individual  voices 
and  the  ability  to  apply  them  to  vanous  media. 

In  the  final  two  years,  students  develop  scripts 
and  graduate  with  a  portfolio,  putting  them  on  the  path 
to  seeing  their  work  produced. 
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Multimedia  appeals  both  to  artists  and  to 
those  who  might  think  of  art  m  terms  of 
what  technology  can  make  possible.  Such 
individuals — explorers  on  the  wave  of  this  new  tech- 
nology— may  be  equally  comfortable  in  cyberspace  as 
in  other  creative  areas  like  art  or  music  or  writing. 

Multimedia  is  the  combined  use  of  text,  image  and 
sound  in  a  digitally  interactive  environment  to  educate, 
entertain  and  communicate.  You  find  it  on  CD-ROMs, 


degree,  you'll  learn  to  create  within  this  context.  You 
should  have  strong  interests  m  writing,  music,  theater 
and  visual  arts,  with  an  emphasis  on  combining 
them,  to  create,  produce  and  direct  multimedia 
communications.  You'll  participate  in  cross-disciplinary 
studies  and  collaborate  with  artists,  writers,  composers 
and  programmers;  and  you'll  have  opportunities  to 
meet  some  of  multimedia's  leading  practitioners,  who 
visit  the  university  regularly. 

Importantly,  vou'll  have  access  to  the  latest 
digital  systems,  hardware  and  software,  and  develop 
the  skills  to  integrate  new  technology  into  your  work. 


interactive  games,  the  World  Wide  Web — and  the 
surface  has  hardly  been  scratched.  At  UArts,  we 
address  all  aspects  of  this  field  and  the  artistic  ingredi- 
ents it  uses  to  convey  information  or  entertainment — 
ingredients  that  are  the  staples  of  this  unique  university: 
video,  music,  typography,  sound  effects,  animation — 
a  new  medium  with  new  aesthetics. 

The  potential  of  this  new  form  is  staggering — 
increasingly  responsible  for  disseminating  much  of  the 
world's  news,  entertainment  and  education — and  the  field 
is  understandably  hungry  for  fresh  ideas  and  content. 

As  a  student  pursuing  UArts'  Multimedia 


Much  of  what  you  do  will  "push  the  envelope," 
breaking  new  ground  in  this  emerging  field. 

Focusing  on  one  medium  or  more,  vou  will  have 
the  opportunity  to  develop  an  area  of  specialty  in  an 
environment  that  stresses  the  interrelationships  and 
possibilities  of  all  media.  You  will  learn  how  to 
express  yourself;  you  will  use  many  tools  to  harness 
your  own  creative  voice.  By  the  time  you  graduate 
from  this  exciting  program,  you  will  be  skilled  in  the 
creation  of  interactive  multimedia  in  a  wide  variety 
of  formats — and  ready  to  lead  the  21st  century  in 
those  efforts. 
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DEGREES   OFFERED 

Bachelor  of  Fine  Arts 

«  Dance:  BaLlet,  Modern, 

Jazz/Theater  Dance 
«  Dance  Education 
«  Acting 
«  Musical  Theater 

Bachelor  of  Music 

«  Instrumental  Performance 

in  Jazz/Contemporary  Music 
«  Vocal  Performance 
«  Composition 

Bachelor  of  Music  with 
Music  Education  Minor 

(MATPREP) 

Certificate  (two-year) 
«  Dance 
«  Music 

Diploma  in  Music  (four-year) 
«  Instrumental  Performance 

in  Jazz/Contemporary  Music 
«  Vocal  Performance 
«  Composition 

Master  of  Arts  in  Teaching 
in  Music  Education 

Master  of  Music  in 
Jazz  Studies 


HI 


If  there  is  a  common  denominator  in  the  College  of 
Performing  Arts,  it  is  a  love  of  perlormmg.  From 
your  very  first  day,  you  will  be  immersed  in  the  pro- 
fessional world  of  practice,  rehearsal  and  performance.  To 
develop  the  essential  components  of  individual  expres- 
sion, performing  arts  students  undergo  training  m  tech- 
nique, history  and  literature, 
ensemble  training,  electives,  and 
an  array  of  liberal  arts  courses.  To 
your  love  of  the  art,  we'U  add 
empathy  and  understanding — 
without  which  artistic  emotion 
would  be  litde  more  than  a 
thought,  a  reflex. 

There  is  another  common 
denommator  m  the  College  of 
Performing  Arts — the  mtensity 
we  demand.  Intensity  of  focus, 
of  study,  of  practice.  Whether 
your  major  is  in  Dance,  Music, 
Acting  or  Musical  Theater, 
prepare  yourself  for  an  exciting 
and  challenging  experience. 

In  our  dance  studios  you  will  work  on  state- 
of-the-art  floors  whose  four-inch  suspension  provides 
a  safe,  comfortable  dancing  surface  that  responds 
to  your  movements.  The  studios  are  large,  bright, 
barred  and  mirrored,  with  huge  windows,  ceiling 
fans,  pianos,  cassette  and  record  consoles.  There 
are  lockers,  showers  and  lounges. 

You  will  learn  how  to  produce  and  record 
music  electronically  in  the  University's  new  MIDI 
and  recording  studios.  Practice  in  soundproof 
rooms,  including  a  four-studio  grand  piano  suite 
and  a  percussion  suite. 

Our  performance  spaces  include: 

•  The  Black  Box  Theater:  an  exciting, 


OUR 


S 


IB  E  G 


flexible  space.  Theater-in-the-round,  3/4  thrust, 
environmental. 

•  A  170-seat  recital  hall. 

•  The  UArts  Dancetheater:  a  300-seat  black 
box  theater  located  one  block  from  campus  in  the 
Drake  Tower. 

•  The  University's  Merriam  Theater: 
once  the  famous  Shubert  Theater,  now 
magnificently  renovated,  seating  1,668. 
Home  to  a  number  of  regional  per- 
forming arts  organizations,  including 
the  Pennsylvania  Ballet. 

•  The  Arts  Bank:  formerK'  a  hank, 

S^  now  UArt's  239-seat  state-of-the-art 

theater  and  rehearsal  hall. 

•  Six  acting  studios  and  nine  dance 
studios  in  the  newly  renovated  17-story 

EIR)  Terra  Building. 

II  ^.  The  performing  arts  degree  pro- 

grams — the  Bachelor  of  Fine  Arts  in 
Dance  or  in  Theater  Arts,  and  the 
Bachelor  of  Music — require  from  124 
to  128  credits,  depending  upon  the  majors;  the  BFA  in 
Dance  Education,  130  credits. 


YOUR 
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DANCE 


It  IS  hard,  demanding  work  taught  by  a  distin- 
guished faculty.  If  It  were  otherwise,  the  art  of 
dance  at  this  School  of  Dance  could  never  be 
so  subtle  yet  athletic,  so  spontaneous  yet  precise,  so 
elegant  yet  powerful. 

Students  who  enter  this  program  are  highly 
physical.  When  they  graduate,  they  are  able  to  respond 
to  any  demand  a  choreographer  can  put  to  them,  as 
well  as  teach  or  choreograph.  That  is  no  small  chal- 
lenge, because  the  aesthetic  of  dance  changes  constantly. 

The  School  of  Dance  is  a  conservatory — and 
more.  There  is  an  emphasis  on  technique — on  students 
realizing  their  potential  to  be  creative  artists  who 
perform  in  a  technically  accurate  manner.  However,  as 
befits  a  university,  the  School  of  Dance  curriculum 


includes  liberal  arts — reflecting  our  belief  that  the 
dancer  of  the  future  will  have  to  be  on  top  intellec- 
tually as  well  as  physically.  No  matter  how  you  define 
it,  you  will  be  pushing  hard  every  day. 

If  the  dance  program  here  outstrips  the  ordinary, 
it  is  designed  that  way.  UArts  features  the  Horton 
(used  by  Alvin  Alley,  among  others)  and  Martha 
Graham  techniques,  which  challenge  the  physical  body 
and  better  prepare  it  for  future  demands.  From  ballet  to 
modern  to  African  and  Brazilian,  UArts  covers  a  wide, 
cross-cultural  spectrum  which  enables  graduates  to 
compete  very  successflilly  for  jobs  with  major  dance 
companies. 

The  dance  faculty — acclaimed  performers  and 
choreographers — come  from  all  over  the  dance  map: 
the  National  Ballet  of  Canada,  the  Alvin  Alley 
American  Dance  Theater,  the  Pennsylvania  Ballet,  the 
Paul  Taylor  Dance  Company,  Philadanco,  the  New  York 
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City  Ballet,  and  the  Broadway  stage.  With  major  dance 
companies  such  as  the  Twyla  Tharp  Company  in 
residence,  students  take  master  classes  and  attend 
open  rehearsals,  lectures  and  demonstrations.  There 
will  be  time  to  talk  to  these  professionals  informally 
and  to  learn  first-hand  about  company  life. 

As  a  dance  major,  you  will  have  intensive  practice 
in  ballet,  jazz,  tap  and  modern  dance  to  ensure  the 
versatility  and  flexibility  for  which  our  dancers  are 
praised.  During  your  first  two  years,  you  will  study 
all  major  dance  techniques,  dance  history,  anatomy, 
kinesiology,  dance  notation,  music  and  dance  composi- 
tion, improvisation  and  music. 

Dance 

If  you  are  pursuing  your  BFA  degree  m  Dance,  during 
your  final  two  years  you  will  focus  on  your  selected 
major  m  advanced  technique  classes. 


Ballet:  Technique,  pointe  or  men's  classes, 
repertory,  partnering  and  non-major  techniques 
(either  modern  or  jazz/ theater  dance). 

Jazz /Theater  Dance:  Technique,  dance  composi- 
tion, acting,  voice,  tap  and  non-major  techniques 
(either  modern  or  ballet). 

Modern  Dance:  Technique,  repertory,  composition 
and  non-major  techniques  (ballet  or  jazz/theater  dance). 
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You  will  perform!  Each  semester  in  the  UArts  Dance 
Theater  you  will  appear  in  ensemble  productions  and, 
finally,  in  the  annual  senior  dance  concerts — organized 
entirely  by  students,  from  advertising  and  promotion 
to  costumes,  lighting,  sets  and  choreography.  And 
there  are  student  composition  concerts  featuring 
original  choreography;  and  repertory'  concerts,  includ- 
ing reconstructions  of  classic  dance  works.  Each 
semester  culminates  in  a  large-scale  dance  concert  in 
the  University's  1,668-seat  Merriam  Theater.  Many 
of  your  performances  will  involve  collaboration  with 
students  majoring  in  music,  theater  or  visual  arts. 


Dance  Education 

If  you  are  pursuing  your  BEA  in  Dance  Education, 
you  will  complement  dance  technique  with  courses 


in  psychology  as  well  as  dance  education  seminars. 
During  your  final  semester  you  will  student-teach. 

Electives  available  to  all  dance  majors  include  African, 
Brazilian  and  Spanish  dance,  character  dance,  voice, 
and  acting. 
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MUl 


Let  us  start  with  your  mentors:  The  University'  of 
the  Arts  insists  on  a  faculty  of  "working  profes- 
sionals." Our  teachers  are  jazz  musicians  who 
make  their  living  recording  and  performing  and  are 
musically  current  in  jazz — in  the  thick  of  it,  not  on  the 
outside  looking  in. 

Such  a  faculty  is  part  of  the  reason  why  students 
who  apply  at  TTie  University  of  the  Arts  rarely  list 
other  schools  as  second  choices. 

Classes  are  small,  and  opportunities  are  diverse 
(some  30  ensemble  groups,  each  providing  a  unique 
musical  environment).  Further,  the  school  is  a 
conservatory  with  depth.  Two-thirds  of  our  credits 
are  in  music,  one-third  in  liberal  arts,  because  a 
well-rounded  career  in  music  today  means  being  able  to 


express  yourself  intellectually  as  well  as  instrumentally. 

The  University-  will  help  you  develop  top-flight 
talent  and  polished  artistry  plus  a  solid  foundation  in 
the  many  aspects  of  the  music  business.  Students  may 
take  courses  m  recording  engineering,  for  example 
(which  gives  them  the  skills  to  function  in  a  recording 
studio),  as  well  as  film  scoring,  MIDI,  and  synthesizer 
technology — a  preparation  of  breadth  and  depth  tor 
many  kinds  of  musical  careers.  At  The  Universit)'  of" 
the  Arts,  you  learn  to  write,  conduct,  and  arrange. 

Great  emphasis  is  placed  on  one-on-one  instruc- 
tion. At  the  core  of  the  curriculum  are  private  lessons 
in  the  major,  coupled  with  intensive  studies  in  theory 
and  musicianship.  Our  faculty  is  augmented  by  visiting 
musicians  who  conduct  master  classes,  clinics,  and 
workshops.  Guest  artists  have  included  Stanley  Clarke, 
Wynton  Marsalis,  Max  Roach,  Grover  Washington,  Jr., 
Placido  Domingo,  Meredith  Monk,  Ricardo  Muti, 
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Yo-Yo  Ma,  Dave  Weckl,  Thad  Jones,  Phil  Woods, 
Peter  Erskine,  Billy  Joel  and  many  others. 

The  School  of  Music  offers  undergraduate  degree 
programs  in  Performance  and  in  Composition. 

The  Bachelor  of  Music  in  Performance  may  be 
obtained  by  completion  of  a  major  in  either  Vocal 
Studies  or  m  Jazz/Contemporary  Instrumental  Studies. 

The  Bachelor  of  Music  m  Composition  mvolves 
private  instruction,  and  courses  in  orchestration, 
computer  composition,  arranging  and  conducting. 
Original  works  by  students  are  performed  during  the 
school's  annual  concert  schedule. 

Additionally,  for  students  pursuing  the  under- 
graduate degree,  the  School  of  Music  offers  a  I7-credit 
set  of  Music  Education  electives  which  enables  them  to 


apply  to  the  school's  Master  of  Arts  in  Teaching  in 
Music  Education  program  with  no  prerequisites  lacking. 
This  permits  completion  of  the  Masters  program  in 
only  one  year  plus  one  summer  of  study. 

Finally,  the  school  now  offers  a  Master  of  Music 
in  Jazz  Studies  for  students  committed  to  perfecting 
their  technique  and  musicianship  of  this  distincdy 
American  music  form. 

Artistic  expression  is  encouraged — a  fonction 
of  exposure,  of  environment,  and  of  repeated  opportu- 
nities to  perform.  The  school  schedules  some  125 
performances  each  year,  attended  by  the  general  public, 
students  and  faculty.  Students  are  encouraged  to  take 
fiill  advantage  of  the  diversity  of  creativity  that  abounds 
at  the  University. 


MALL  CLASSES,  LARGE  OPPORTUNITIES  AND  GREAT  MUSICIA] 
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EPARE  STUDENTS  FOR  CRITICAL  AND  COMMERCIAL  SUCCESS. 


Programs 

The  three  programs — Vocal,  Composition  and 
Jazz/Contemporary  Instrumental — are  direct  and 
pragmatic.  They  are  geared  to  training  you  at  the 
highest  professional  level. 

Vocal  Performance 

Students  of  voice  receive  private  and  group  instruction 
incorporating  a  variety  of  styles  including  classical,  jazz 
and  musical  theater,  and  a  solid  background  in  musician- 
ship,  theory,  music  history  and  conducting.  There  is 
opportunity  for  voice  students  to  focus  in  both  musical 
theater  and  jazz  st^'le.  Master  classes  with  outstanding 
artist/ teachers  enrich  the  learning  experience. 


Composition 

Composition  is  taught  in  class  and  m  private  instruc- 
tion, and  majors  take  courses  in  orchestration,  comput- 
er music  composition,  arranging  and  conducting. 
Performances  of  original  works  by  students 
highlight  the  school's  annual  concert  schedule.  We 
encourage  students  to  collaborate  with  dancers, 
choreographers,  filmmakers  and  actors,  and  to  take 
full  advantage  ot  the  University's  diverse  creative 
environment — to  create  pieces  that  might  never 
have  been  written  without  the  human  resources  and 
inspiration  present  on  campus. 

Instrumental  Performance  in  Jazz / Contemporary  Music 
If  you  are  an  instrumental  major  in  Jazz/Contemporary 
music,  you  will  have  private  lessons  incorporating  jazz, 
classical  and  contemporary  music,  as  well  as  special 
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courses  in  jazz  arranging,  film  scoring,  the  business  of 
music,  and  the  history  of  jazz,  classical,  world  and  rock 
music.  Students  learn  MIDI  synthesis  technology, 
sound  engineering,  and  take  master  classes  with  some 


of  the  jazz  greats. 


DIPLOMA    IN    MUSIC 

A  four-year  program  designed  for  students  who  wish 
to  concentrate  on  the  musical  portion  of  the  four-year 
undergraduate  cur- 
riculum without 
taking  the  liberal 
arts  component. 
The  diploma  pro- 
gram does  not  lead 
to  a  degree;  you 
may,  however,  apply 
to  transfer  to  the 
Bachelors 
programi  during 
any  year  of  your 
matriculation. 


CERTIFICATE    IN    MUSIC 

An  intensive  two-year  program  consisting  of  the  first 
two  years  (musical  studies  only)  of  the  Bachelor  of 
Music  program.  The  certificate  in  music  program  does 
not  lead  to  an  academic  degree. 


GRADUATE    PROGRAM:    MASTER 

OF  ARTS  IN  Teaching-Music 

EDUCATION 

If  you  have  earned  your  bachelor's  degree  in  applied 
music  and  are  interested  in  a  career  in  music  education, 
this  program  will  prepare  you  for  Pennsylvania  certifi- 


cation as  a  teacher  of  K-I2.  Courses  and  workshops  in 
teaching  methods  and  materials,  conducting,  adminis- 
tration, research  and  technology,  as  well  as  field  experi- 
ence, prepare  you  for  teaching  and  administration. 


MASTER   OF    MUSIC    IN    JAZZ 
STUDIES 

This  program  is  open  to  a  small,  advanced  group  of  stu- 
dents with  an  undergraduate  degree  in  jazz  and  contem- 
porary music  (or  equiv- 
alent). It  carefially  bal- 
ances aesthetic  goals 
while  focusing  primarily 
on  career  goals.  The 
curriculum  includes 
advanced  private 
instruction  in  the 
major  area  to 
develop  profes- 
sional-level 
artistry; 
hands-on 
internships;  ensemble  performances, 
transcription  and  analysis  of  jazz  and 
contemporary  music;  MIDI  and 
music  technology;  and  a  final  the- 
sis/project/recital culminating 
in  a  public  performance. 
Additional  requisites  are 
courses  m  recording 
and  in  the  Business 
of  Music. 
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On  stage  at  UArts:  Heather  Donahue  of  The  Blair  Witch  Project,  Class  of  95 


T HI  EATER  ARTS 

Great  acting  looks  easy  because  it  doesn't  look 
like  acting;  it  reflects  an  ability  that  has  been 
learned  and  practiced  and  cultivated  until  it 
is  almost  instinctive.  The  goal  of  the  School  of  Theater 
Arts  is  to  teach  students  to  bring  that  kind  of  magic  to 
the  performance. 

Every  art,  when  subjected  to  the  rigors  of  profes- 
sionalism, requires  the  development  of  new  muscles 
and  new  thinking  before  it  can  become  natural  and 
convincing.  The  University  of  the  Arts'  highly  focused, 
conservatory-styled  program  requires  disciplined,  rigor- 
ous and  innovative  effort.  As  a  student  in  one  of  our 


Theater  Arts  programs,  you  will  work  hard  to  make 
your  art  look  easy.  There  will  be  solo  performances  to 
prepare  for,  as  well  as  scene  work — many  of  them  as 
you  advance,  with  all  the  attendant  rehearsals.  T'pically, 
seven  student  productions  per  year  are  presented  m  the 
four  theaters  used  for  student  performances. 

Because  students  must  develop  the  internal 
strength  and  confidence  to  become  the  performers  they 
want  to  be,  you  will  be  expected  to  become  your  own 
most  demanding  critic.  Your  honest  self-evaluation  will 
be  the  most  important  tool  to  help  you  progress. 

Your  instructors  in  the  School  of  Theater  Arts 
will  encourage  you  to  collaborate  with  students  in 
other  disciplines.  It  is  likely  that  you  will  make  your 
film  or  video  debut  while  you  are  here,  working  with 
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one  of  our  film  majors  in  the  College  of  Art 
and  Design. 

The  core  of  the  Theater  Arts  program  is  the 
four-year  major  sequence  of  Acting  Studio,  Speech  for 
Actors,  and  Movement  courses.  Your  knowledge  of  the 
profession  is  deepened  through  courses  m  theater  and 
musical  theater  history,  script  analysis,  makeup  and 
mask.  At  the  very  heart  of  the  program  is  intensive  and 
extensive  rehearsal  and  performance  experience.  You 
might  perform  or  intern  with  such  outstanding  region- 
al theater  companies  as  the  Wilma  Theater,  Freedom 
Theatet  and  the  American  Music  Theater  Festival. 
Recent  student  productions  m  the  Acting  and  Musical 
Theater  programs  have  included  a  range  of  traditional 


and  contemporary  works,  such  as  Sondheim's  Company, 
August  Wilson's  Joe  Turner's  Come  and  Gone,  Shakespeare's 
Othello,  Albee's  Who's  Afraid  of  Virginia  Woolf?,  Peter  Barnes' 
Red  Noses,  Pinter's  One  for  the  Road,  Lorca's  The  House  of 
Bernardo  Alha,  and  Rupert  Holmes'  The  Mystery  of  Edwin 
Drood.  to  name  but  a  few. 


ACTING 

This  tour-year  program  prepares  you  for  a  career  as  an 
actor  or  for  continued  study  at  the  graduate  level.  Since 
the  ability  to  handle  a  wide  variety  of  roles  is  one  of 
the  most  valued  hallmarks  m  securing  work  as  an  actor, 
you  will  train  in  stage  acting,  voice,  movement,  dance, 
speech,  improvisation,  mask,  mime,  history  and  litera- 
ture to  support  your  work  m  the  studio  and  on  stage. 

Included  with  this  training  are  courses  dedicated 
to  making  you  a  threat  before  the  footlights:  stage  com- 
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bat,  unarmed  combat,  knife-fighting,  dueling  with 
19th-century  sabers,  wielding  two-handed  broadswords, 
and  controllmg  the  rapier  and  dagger.  Consider  it  vour 
first  experience  m  eliminating  the  competition. 

When  you  are  done,  your  on-stage  maneuvers 
will  be  convmcing,  so  you  may  decide  to  take  the 
certification  test  in  stage  combat — helpful  in  securing 
stunt  work — sponsored  by  the  Society  of  American 
Fight  Directors. 

When  you  are  not  learning  to  dispatch  foes,  you 
will  enjoy  a  variety  of"  electives,  including  the  Directing 
Workshops.  Gifted,  highly  motivated  students  may  also 
be  eligible  for  internships  with  regional  theater  groups. 


Musical  Theater 

Musicals  have  changed  dramatically  since  Oklahoma!,  when 
stories  were  simpler  and  singing  parts  relatively  uncompli- 
cated. Today's  musical  theater — Rent,  Les  Miserables,  Cats, 
Phantom  of  the  Opera,  Bring  in  Da  Funk  Bring  in  Da  Noise — is 


more  challenging,  the  sets  and  lighting  more 
imaginative,  the  technology  enabling  illusions 
previousK'  limited  to  film.  The  physical  and  musical 
demands  on  the  players  are  keeping  pace. 

The  focus  of  this  program  in  the  School  of 
Theater  Arts,  which  leads  to  the  Bachelor  of  Fine  Arts 
degree,  is  to  prepare  you  for  a  professional  career  as  a 
singer-actor  or  for  graduate  study  in  the  musical  theater 
of  the  future.  Your  studies  will  include  musicianship 
and  voice,  acting,  speech,  and  dance  designed  to  equip 
you  for  the  coming  challenges.  You  will  have  the  chance 
to  test  your  skills  in  a  wide  varietj'  of  repertoire,  includ- 
ing new  and  experimental  works,  off-Broadway  and 
classical  musical  theater  works.  With  the  right  combi- 
nation of  talents,  you  will  be  selected  to  participate  in 
UArts  mainstage  productions,  and  can  take  advantage 
of  The  University  of  the  Arts'  affiliation  with  the 
American  Music  Theater  Festival  and  other  profession- 
al producing  organizations. 
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ABOUT      II     HI  lb 

VIERSITY 


OF    THE 


FOUNDED:    1876. 

LOCATION:  In  the  heart  of  Philadelphia's  artistic 
community,  where  the  Avenue  of  the  Arts  (Broad 
Street)  meets  Pine  Street.  From  there,  it  is  just  a  few 
blocks  to  City  Hall  and  most  of  the  other  important 
locations  in  center  city  Philadelphia. 

LIVING    ACCOMMODATIONS: 

On-campus  dormitories,  featuring  two-to-four-person, 
apartment-style  units  with  individual  kitchens  and 
bathrooms.  In-building  laundry  rooms.  Around-the- 
clock  security.  For  those  who  would  live  off-campus, 
there  are  plenty  of  options  nearby — apartment  houses 
and  apartments  abound.  Philadelphia's  downtown  area 
is  as  residential  as  it  is  commercial. 


BREADTH    OF    COVERAGE:    We  are 

the  only  university  in  the  U.S.  devoted  to  education  and 
training  m  Design,  the  Visual  Arts,  the  Media  Arts  and 
the  Performing  Arts. 

BIGGEST    CHOICE:    More  than  150  career 
paths  in  the  arts  and  related  fields  begin  here. 

STUDENT    BODY:  You  don't  have  to  travel  to 
see  the  world.  At  UArts,  an  uncrowded  student 
population  of  2,000,  from  40  states  and  territories  and 
30  countries,  provide  cultural  influences  from  many 
educational,  social,  economic  and  ethnic  backgrounds. 

Arts    faculty:    Practicing  artists  and  performers. 

ACCREDITATION    AND 
APPROVAL: 

•  Middle  States  Association  of  Colleges  and  Schools 

•  National  Association  of  Schools  of  Art  and  Design 

•  National  Association  of  Schools  of  Music 

•  Industrial  Design  Society  of  America 

Commonwealth  of  Pennsylvania  .^^^    ^  lift 

'    aS.  S.    »      


J 
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Small    Class    SIZE:  Undergraduate 
faculty/student  ratio  1 :9  (one  teacher  for  every  nine 
students).  Graduate  faculty/student  ratio:  1:4. 

UNIVERSITY   EXHIBITION   AND 
PERFORMANCE    P  RO  G  RAMS  ,  staged 

throughout  the  year,  and  featuring  works  of  the  country's 
most  noted  contemporary  visual  and  performing  artists 
and  designers — as  well  as  the  facultv,  alumni,  and  vou. 

Visit  us-and  our  city-during 

UARTS    Open    House.    There  is  one  ever)' fall  and 
spring.  Call  us  and  tell  us  youd  like  to  attend  our  open 
house,  and  we'll  tell  you  the  next  date.  You  will  talk  to 
other  students  and  parents,  meet  our  faculty,  tour  our 
campus,  see  our  facilities.  If  you  can't  make  it  for  the  for- 
mal Open  House,  come  visit  us  anyway.  We  will  schedule 
a  tour  that  works  for  you,  Monday  through  Friday. 

And  while  you  are  visiting 

us,    TAKE    A    LOOK    AT 

Philadelphia,  it  is  a  great  place  to  study 

the  arts,  see  how  America  started,  cruise  neighborhood 


markets,  watch  the  Mummers,  eat  Philly  cheesesteaks, 
and  see  more  public  sculpture  than  m  any  major  U.S. 
city — ranging  from  Rodin  (at  the  Rodin  Museum),  to 
Remington  (along  the  Schuylkill  River  bike  path), 
to  Epstein  (outside  the  Philadelphia  Museum  of  Art) 
to  Indiana  and  Oldenberg  (near  City'  Hall). 

Philadelphia  is  home  to  the  treasures  at  the 
Philadelphia  Museum  of  Art,  the  magnificent 
collection  of  French  impressionists  at  the  Barnes 
Foundation,  the  Mann  Music  Center  in  Fairmount 
Park,  and  every  fall,  the  Philadelphia  Craft  Show — 
the  largest  juried  crafts  show  in  the  country. 

The  year  is  replete  with  jazz  festivals,  blues 
festivals,  open-air  concerts,  rock  concerts,  and  concerts 
just  down  the  block  from  the  campus  at  Philadelphia's 
Academy  of  Music,  home  of  the  Philadelphia  Orchestra. 
A  few  steps  from  the  Academy  is  the  University's 
Merriam  Theater,  where  touring  Broadway  shows  and 
our  own  students  perform. 

If  vou  want  to  combine  your  visit  to  campus 
with  some  local  sightseeing,  contact  the  Philadelphia 
Convention  &  Visitors  Bureau  (I-800-32I-WKND) 
to  receive  the  Philadelphia  Official  Visitors  Guide. 
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UINDIERGRADUIATE 
MISS 


Each  year  we  select  the  applicants  we  feel  will  benefit  most 
firom  study  at  The  University  of  the  Arts. 

The  Admission  Committee  prefers  applicants  who 
express  themselves  through  visual  images  and  performance; 
who  demonstrate  intellectual  abilities;  who  wish  to  increase 
their  awareness  of  themselves  and  their  world  and  address 
their  environment  in  a  positive,  individualistic  manner;  and 
who  bring  energy,  concern  and  humor  to  their  inquir)'.  A 
high  achiever  (in  three  words:  quality',  quality,  quality)  will 
be  comfortable  in  this  environment. 

We  also  seek  diversit)',  since  we  believe  that  it  leads  to 
a  balanced  mixture  of  experience  and  opinion.  In  our  student 
body,  differences  in  age,  education,  and  ethnic  and  cultural 
background  help  ensure  that  diversity. 

We  hope  you  will  have  as  many  questions  about  us  as 
we  may  have  about  you,  and  that  you  wiU  have  an  opportunity' 
to  meet  our  students  and  faculty'  and  see  our  classrooms  and 
facilities.  The  best  way  to  do  this,  of  course,  is  for  you  to  visit 
our  campus  for  an  interview — although  such  a  visit  is  not  a 
prerequisite  for  acceptance. 

To  schedule  an  appointment  to  visit  UArts,  call  our 
appointment  desk  at  (215)  717-6030  or  our  toUfree  line  at 
(800)616-2787. 

For  additional  help  in  planning  a  visit  to  The  University' 
of  the  Arts,  contact  Campus  Visit  Philadelphia.  Campus  X'isit 
can  assist  you  with  travel  arrangements,  hotel  accommodations, 
directions  to  campus,  maps  and  much  more.  Call  the  toUfiree 
visitor  hodine  (877-88-PHILA)  or  visit  its  companion  website 
(www.onebigcampus.com). 

ADMISSION  Criteria 

All  applicants  are  evaluated  on  the  basis  of  academic  achieve- 
ment and  its  underlying  forces:  motivation,  dedication,  intellec- 
tual curiosity  and  creativity.  In  addition: 

Admission  to  the  College  of  Performing  Arts  is  also 
based  on  an  audition  specific  to  the  discipline  you  intend  to 
pursue.  %ur  application  must  have  been  submitted  at  least  two 
weeks  before  your  audition  date. 

Applicants  to  the  College  of  Art  and  Design  are  evaluated 
on  the  basis  of  their  portfolios  and  their  academic  performance. 


lb  help  students  prepare  portfolios,  UArts  also  participates  m  the 
National  Portfolio  Days,  held  throughout  the  country,  where  col- 
lege representatives  provide  constructive  advice  to  student  artists. 

Candidates  for  admission  to  the  programs  in  the  College 
of  Media  and  Communication  are  evaluated  on  the  basis  of  their 
academic  record  as  well  as  their  desire  and  ability  to  communicate 
ideas.  Special  consideration  is  given  to  the  applicants'  abilit}'  to 
express  themselves  in  media  appropriate  to  their  intended  major. 

If  you  have  any  questions  about  the  application  process 
call  die  Office  of  Admission  at  (800)  616-2787  or  (215)  717-6030 

admission  req.uirements  for 
First-Time  Freshmen 

Freshmen  must  be  graduates  of  an  accredited  secondary?  school 
or  the  equivalent.  A  curriculum  of  college  preparatory  subjects 
is  recommended  and  students  are  strongly  advised  to  include 
courses  in  languages,  mathematics,  science,  humanities,  psychol- 
ogy and  sociology  in  their  studies.  All  applicants  must  submit 
the  scores  of  the  Scholastic  Aptitude  Test  (SAT  or  SAT  I)  or 
the  American  College  Test  (ACT). 

Applicants  not  holding  regular  high  school  diplomas 
may  qualify  tor  admission  through  the  General  Education 
Diploma  Test  (GED).  The  GED  is  acceptable  afiier  conversion 
to  a  state  diploma  by  the  department  of  public  instruction  of 
the  applicants  state  of  residence. 

Early  Admission 

We  accept  applications  from  high  school  juniors  for  entrance  as 
freshmen  provided  either  one  of  the  following  conditions  is  met: 

1.  By  taking  an  overload  during  eleventh  grade  or  by 
taking  summer  courses,  the  applicant  is  able  to  receive  his  or 
her  high  school  diploma  before  enrollment. 

2.  The  candidate's  high  school  agrees  in  writing  to  grant 
the  applicant  a  high  school  diploma  upon  completion  of  the 
freshman  year  at  The  University'  of  the  Arts. 

Transfer  admission 

The  University  welcomes  applications  from  transfer  students. 
In  fact,  approximately  20%  of  our  students  began  their 
education  at  other  colleges  and  universities.  Transfer  students 
are  required  to  submit  official  transcripts  from  their  secondary 
school  and  all  previous  college-level  work.  Transfer  credit  is 
generally  awarded  for  credits  earned  at  an  accredited  two-  or 
four-year  college  for  equivalent  courses  in  which  the  student 
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has  received  a  grade  of  C  or  better. 

Students  accepted  for  transfer  firom  non-accredited 
institutions  are  placed  in  the  appropriate  studio  level  based 
on  their  audition  or  on  an  examination  of  their  portfolios. 
After  successful  completion  of  one  year's  work  in  studio  and 
academic  courses,  students  may  apply  for  transfer  credits  for 
courses  completed  elsewhere  which  are  consistent  with 
the  University's  requirements. 

International  admission 

More  than  30  countries  are  represented  in  our  student 
body.  However,  because  of  the  lengthy  procedures  and 
extended  time  needed  to  receive  and  evaluate  credentials 
from  other  countries,  international  students  are  advised 
to  apply  well  in  advance  of  desired  admission.  Applicants 
to  our  undergraduate  programs  whose  native  language  is 
other  than  English  are  required  to  demonstrate  their 
proficiency  in  the  English  language  in  one  of  two  ways: 

1.  Providing  proof  of  a  score  on  the  Test  of  English 
as  a  Foreign  Language  (TOEFL)  of  500  or  above  on  the 
paper-based  test,  or  173  or  above  on  the  computer-based 
test  (550  or  213,  respectively,  for  graduate  programs). 

2.  Completing  Level  109  (Level  201  for  graduate 
programs)  in  the  English  language  program  offered  by  any 
one  of  the  more  than  20  ELS  Language  Centers  located 
throughout  the  USA. 

Request  information  about  these  programs  from: 
ELS  Language  Centers,  5761  Buckingham  Parkway,  Culver 
City,  California  90230  USA,  telephone  (310)  642-0988, 
fax  (310)410-4688;  or  from  www.els.com. 


TUITION: 

Full-time  Annual 

$17,250 

Full-time  Per  Semester 

$8,625 

Per  Credit 

Undergraduate 

$744 

Graduate 

$870 

General  Student  Fee: 

$500 

Student  Residence: 

Per  Year 

$4,200-5,350 

Per  Semester 

$2,100-2,675 

UNDERGRADUATE    SCHOLARSHIPS 
AND    FINANCIAL    AID 

If  you  want  to  attend  The  University  of  the  Arts,  we'll  do  our 
part  to  help  make  it  financially  feasible.  In  2000,  more  than  $6 
million  in  financial  aid  was  provided  by  University  flinds  to 
new  students.  Roughly  one-third  of  this  amount  went  to  stu- 
dents requiring  financial  aid;  about  two-thirds  was  awarded 
in  talent-  and  merit-based  scholarships  made  regardless  of 
financial  need. 

And  that  is  just  new  students.  Overall,  each  year 
University  of  the  Arts  students  receive  more  than  $22  million 
in  scholarships,  grants,  loans  and  part-time  employment. 

Of  course,  you  will  have  to  be  part  of  the  process.  All 
need-based  aid  requires  that  the  student  file  the  Free 
Application  for  Federal  Student  Aid  (FAFSA).  These  forms  can 
be  obtained  from  your  high  school  guidance  office  or  college 
financial  aid  office.  We  recommend  that  you  file  online  at 
www.fafsa.ed.gov.  Priority  consideration  is  given  to  students 
who  file  their  aid  applications  by  February  15. 

Our  Office  of  Financial  Aid  will  work  with  you  to  get 
assistance  from  the  variety  of  funding  sources — federal,  state, 
institutional — we  administer:  Pell  Grants,  Pennsylvania  Higher 
Education  Assistance  Agency  Grants,  Supplemental 
Educational  Opportunity  Grants  (SEOGs),  and  grant  pro- 
grams from  other  states  (CT  MA,  RI,  OH,  DE,  MD,  DC,  VT) 
that  have  a  reciprocal  agreement  with  Pennsylvania. 

We  also  administer  the  Stafford  Student  Loan  Program, 
Help  Loans,  Parent  Loans,  and  Perkins  Loans,  as  well  as  the 
Federal  Work  Study  Program. 

Applicants  who  wish  to  be  considered  for  the 
Presidential  Scholarships  should  submit  their  applications  for 
admission  by  March  15  and  complete  all  admission  require- 
ments by  April  I.  Selection  is  made  on  the  basis  of 
academic  achievement,  artistic  presentation  and  potential — not 
upon  your  financial  situation. 

You  will  probably  want  to  read  Smart  Money:  Financial  Aid 
Information  for  The  University  of  the  Arts  Students  and  Their  Families. 
Call  or  write  to  us  for  a  copy. 
The  University  of  the  Arts 
320  South  Broad  Street 
Philadelphia,  PA  19102 
(215)  717-6030  or  1-800-616-ARTS 
Fax:  (215)  717-6045 
www.uarts.edu 
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Greenfield  Library 
Filmmaking  Studios 
UArts  Dancetheater 
Borowsky  Center  for 

Publication  Arts 
Music  Practice  Studios 
Screenprinting  Studios 
Percussion  Suite 
Video  Editing  Suite 


THE  CAMIPU 

Look  up  Philadelphia's  Broad  Street— 
the  Avenue  of  the  Arts — and  you'll  see  a   || 
wonderful  gingerbread-covered  building 
topped  by  William  Penn.  That's  City  Hall,  built 
around  the  city's  original  geographic  center. 

The  University  of  the  Arts  is  located  all 
along  the  Avenue  of  the  Arts.  And  you  couldn't 
ask  for  a  better  location. 

In  this  photograph,  we've  highlight- 
ed some  of  the  salient  features  of  UArts, 
such  as  the  new  I7-9tory  Terra  Building, 
just  two  blocks  from  City  Hall,  where 
brand  new  studios,  performance  spaces 
and  labs  are  located.  That  domed  edifice 
next  door  to  UArts'  Hamilton  Hall  is  the 

new  Regional  Performing  Arts  Center. 

Music  Library 
A  short  distance  up  on  the  left  is  UArts';^:    computer  Graphics  Labs 

Merriam  Theater,  which  features  appear-    '     Ceramics  Gallery  and 
ances  by  UArts  students  and  touring 
Broadway  shows.  And  just  beyond  that  is  the 
renowned  Academy  of  Music,  #hich  hosts  pub- 
lic appearances  .by  the  world's  most  celebrated     ' 
performers.  Not  visible  here  is  our  Arts  Bank  at 
Broad  and  South  where  our  students  — as  well 
as  professional  cheater,  music  and  dance  organi- 
zations— perform.  ; 

There's  more — shopping,  galleries,  the- 
aters, hotels,  an  mcredible  range  of  restaurants 
—everything  a  major  American  city,  with  all 
its  hustle,  vigor,  traffic  and  crowds,  has  to  offer. 
It's  the  perfect  environment  for  students  who 
draw  from  their  surroundings  much  of  the 
vitality  that  inspires  their  creative  work. 

Sitting  on  the  fi'ont  steps  of 
Hamilton  Hall,  you  can  feel  the  heart- 
beat and  sense  the  energy  of  what  is 
perhaps  the  most  livable,  affordable 
and  walkable  of  major  cities. 


Electronic  Music  Recording  Studios 

Wood  Shops 

Audio  Visual  Department 

Typography  Laboratory 

Fibers  Gallery  and  Studios 

Computer  Aided  Product  Design  Center 
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The  Merriam  Theater 
The  Arts  Bank  Theater 
Grand  Piano  Studios 
Furness  Dormitory 
Computer  Illustration 
Labs 

Jewelry/Metals  Shops 
Casting  Foundry 
Photography  Studios 
Theater  200 
Slide  Library 
Sculpture  Studios 


Offset/Letterpress 

Printing  Studio 

Career  Services/ 

Internship  Office 

CBS  Auditorium 

Illustration  Galleries 

Word  Processing  Labs 

Oxberry  Animation  Studio 

Color/Black  &  White 

Darkrooms 

Jazz  Ensemble  Studios 

Painting  Studios 

L 

Glass/Ceramics  Kilns 

1500  Pine  Street 

^^^^I^^^H 

Dormitory 

^^^^^^^^1 

Arronson  Courtyard  and 

^^^^^^^^H 

Gallery 

^^^^^^^^H 

Student/Visiting  Artists 

^^^^^^^^H 

Painting  Gallery 

^^^^^1 

Bookbinding  Studio 
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Instructions 

Please  complete  all  sections  of  the  Application 
Form.  A  nonrefundable  Application  Fee  made 
payable  to  The  University  of  the  Arts  is  required 
with  the  application.  All  checks  must  be  drawn 
on  U.S.  banks.  Be  sure  to  include  applicant's  name 
and  Social  Security  number  on  check. 

The  Application  Fee  Schedule  is  as  follows: 

US  citizen/permanent  resident $40 

International $75 

Re-application  fee $10 

(Students  who  have  previously  applied  to 
UArts  within  the  past  calendar  year.) 

When  your  application  form  is  received  by  the 
Admission  Office,  you  will  receive  a  packet  of 
information  from  your  admission  counselor.  If 
you  haven't  received  this  packet  within  10  days 
after  submitting  your  application,  please  contact 
the  Admission  Office  at;  215-717-6030  or 
toll-free  (800)  61 6-ARTS. 

Transcripts 

Transcripts  of  your  secondary  school  academic 
record  should  be  forwarded  by  your  high 
school  guidance  office  directly  to  the  Office  of 
Admission  at  The  University  of  the  Arts. 

Transfer  Students 

If  you  are  a  transfer  student  you  must  also 
submit  transcripts  from  all  colleges  you  have 
attended,  as  well  as  a  listing  of  all  courses  in 
which  you  are  currently  enrolled  that  may  not  yet 
appear  on  the  transcripts.  To  aid  in  the  assess- 
ment of  your  academic  background,  send  a 
catalog  from  the  college(s)  you  attended 
describing  coursework  recorded. 

Standardized  Tests 

College  Board  Scholastic  Aptitude  Test  (SAT  or 
SAT  1 )  scores  or  American  College  Test  (ACT) 
scores  are  required  of  all  undergraduate 
applicants  who  have  not  completed  a  college 
level  English  Composition  course  with  a  grade  of 
"C"  or  better.  Applicants  who  have  been  out  of 
school  for  five  or  more  years  are  not  required  to 
take  the  SAT  or  ACT,  Applicants  whose  primary 
language  is  other  than  English  are  required  to 
submit  the  results  of  the  TOEFL  (Test  of  English 
as  a  Foreign  Language).  Test  scores  should  be 
sent  directly  to  the  Office  of  Admission  at  The 
University  of  the  Arts  by  the  testing  service. 

^Additional  Requirements  for 
ilnternationals 

Transcript/Mark/Grade  Sheets 

All  applicants  must  provide  a  complete,  notarized 
transcript  from  every  school  attended  on  the  high 
school/secondary  and  post-secondary  level. 
Transcripts  are  official  documents  that  must  be 
signed  by  the  authority  in  each  school  you  have 
attended. 

Each  transcript  must  be  translated  into 
English  by  a  certified  translator  and  the 
translation  must  be  notarized.  The  University 
requires  both  the  original  and  translated 
'Versions  of  these  documents. 


The  University  of  the  Arts 


III! 


Undergraduate 

Application 

Form 


Certification  of  Finances 

For  International  applicants  only. 

The  University  requires  that  you  submit  proof  of 
sufficient  available  funds  to  cover  all  of  your 
educational  and  personal  expenses  while 
studying  at  The  University  of  the  Arts.  This  will 
be  referred  to  as  your  Certification  of  Finances. 
A  Certification  of  Finances  form  will  be  sent  to 
you  upon  receipt  of  your  application. 
This  form  must  be  completed  in  English  and 
notarized  by  your  bank  official. 
This  statement  must  declare  the  availability  of 
funds  of  at  least  U.S.  $29,450,  to  cover  the  costs 
of  one  year  of  education  and  personal  expenses. 
The  1-20  form  cannot  be  issued  without  a  valid 
Certification  of  Finances. 

Teacher  Recommendation 

You  are  required  to  submit  one  teacher  recom- 
mendation. Please  ask  your  teacher  to  comment 
on  your  demonstrated  abilities  in  the  arts,  your 
maturity,  ambition,  determination  and  serious- 
ness of  purpose.  The  letter  of  recommendation 
should  be  sent  directly  to: 
Admission  Committee 
The  University  of  the  Arts 
320  South  Broad  Street 
Philadelphia,  PA  19102-9762 

Although  not  a  requirement,  you  are  welcome  to 
submit  additional  recommendations  from  other 
teachers,  guidance  counselors,  or  employers. 

Statement  of  Purpose 

All  applicants  are  required  to  complete  a 
statement  of  purpose  (see  back  of  application 
form). 

Performing  Arts  Resume 

All  applicants  to  performing  arts  majors  must 
submit  a  resume  of  their  performance  experience 
and  training  including  length  of  study,  dates, 
and  teachers  or  studios. 

Music  Repertoire 

All  applicants  to  the  School  of  Music  must 
submit  a  list  of  the  selections  they  mtend  to 
perform  for  their  audition. 

The  Presidential  Scholarship  application 
deadline  is  March  15.  To  be  eligible  for  priority 
consideration  for  a  scholarship,  ajl  application 
requirements  must  be  completed  by  April  1 . 
To  be  considered  for  the  Presidential  Scholar- 
ship, check  yes  on  the  application. 


Application  Checklist 

Clearly  mark  your  name  and  Social  Security 
number  on  each  item  submitted  to: 
Admission  Committee 
The  University  of  the  Arts 
320  South  Broad  Street 
Philadelphia,  PA  19102-9762 

□  Fully  completed  Application  Form 

□  Statement  of  Purpose 

(back  page  of  the  Application  Form) 

□  Application  fee 

□  Secondary  school  transcript 

□  SAT  or  ACT  scores 

□  TOEFL  scores  (applicants  whose  primary 
language  is  not  English) 

□  Teacher  recommendation 

If  applicable: 

□  Performing  arts  resume 

□  Music  repertoire 

□  Portfolio 

□  College  transcripts  (transfer  students) 

□  A  listing  of  any  courses  in  which  you  are 
currently  enrolled  that  may  not  appear  on 
your  transcript  (transfer  students) 

□  A  catalog  from  the  college(s)  you  attended 
describing  coursework  recorded  and  credit 
assignment  for  studio  work 

(transfer  students) 

Send  all  materials  to: 
Admission  Committee 
The  University  of  the  Arts 
320  South  Broad  Street 
Philadelphia,  PA  19102-9762 


Office  of  Admission 

The  University  of  the  Arts 

320  South  Broad  Street 
Philadelphia,  PA  19102-9762 
Telephone:  215-717-6030 
Toll  Free:  800-61 6-ARTS 
Fax:215-717-6045 
www.uarts.edu 


Media  and  Communication 

Writing  Portfolio 

The  program  in  Writing  for  Film  and  Television  focuses  on 
writing  not  as  an  end  in  itself,  but  as  tfie  seed  from  wfiich 
various  projects — film,  television,  multimedia — spring.  The 
portfolio  required  of  applicants  must  therefore  show  the 
ability  to  write  effectively  and  expressively,  as  well  as  the 
creativity  and  imagination  needed  to  plan,  structure  and 
implement  such  projects. 

The  Writing  for  Film  and  Television  portfolio  must  consist 
of  one  written  submission  of  fictional  prose.  5-7  pages  in 
length.  It  can  be  a  short  story  or  a  section,  chapter  segment 
from  a  longer  written  work.  All  material  must  be  typewritten 
and  double-spaced. 

Any  other  written  work,  such  as  poetry,  dramatic  scripts, 
essays  or  autobiographical  profiles  will  not  be  accepted  for 
the  written  requirement. 

In  addition,  each  student  will  be  required  toarrange  either 
an  interview  in  person  or  by  telephone  to  discuss  the  program. 
The  interview  will  be  set  up  after  all  written  submissions  and 
academic  transcripts  are  received  for  review  by  the  Admis- 
sion Office.  The  Admission  Office  will  contact  each  student  to 
set  up  a  meeting.  Meeting  in  person  is  preferred,  if  possible, 
to  better  acquaint  the  student  with  the  requirements  of  the 
program. 

Multimedia 

Multimedia  includes  a  wide  variety  of  disciplines  in  both  the 
performing  and  visual  arts  While  the  combination  of  different 
media  forms  dates  back  hundreds  of  years,  the  advent  of 
digital  media  has  spurred  tremendous  growth  in  this  field. 

Central  elements  for  success  in  the  Multimedia  program 
at  The  University  of  the  Arts  are  the  desire  and  ability  to 
communicate  ideas  using  these  new  tools.  The  portfolio 
required  of  applicants  must  therefore  show  an  ability  to 
synthesize  and  express  concepts  as  well  as  demonstrate  an 
interest  in  and  an  ability  to  use  new  digital  tools. 

Since  the  Multimedia  program  concentrates  on  working 
in  the  digital  realm,  it  is  important  to  be  able  to  evaluate  your 
skills  in,  and  exposure  to,  this  medium.  Therefore,  if  none  of 
your  portfolio  is  represented  digitally,  you  must  submit  a  1 50- 
to-300-word  essay  explaining  why  you  have  chosen  Multime- 
dia and  a  description  of  your  experience  with  computers. 
Applicants  may  be  required  to  interview  with  a  member  of  the 
Multimedia  faculty. 

The  portfolio  requirements  for  candidates  for  admission 
to  Multimedia  are: 

•  A  portfolio  that  consists  of  1 0  to  1 5  of  your  best  works. 

•  The  portfolio  should  contain  a  minimum  of  two  of  the 
following; 

1 .  Painting  or  drawing  from  life,  graphic  design  or 
typography 

2.  Music,  performance  or  installation 

3.  Writing  samples  fictional  or  nonfictional 

4.  Weborother  interactive  media 

5.  Sculpture  or  3-dimensional  work 

6.  Motion  picture,  animation,  or  photography 

•  Submit  an  additional  three  to  five  pieces  of  your  creative 
work  completed  in  any  combination  of  the  traditional  and 
digital  media  listed  above. 


A  separate  list  accompanying  the  portfolio  should  briefly 
describe  the  central  theme  of  each  piece,  explain  how  the 
work  was  created,  if  appropriate,  and  exactly  what  involve- 
ment you  had  with  each  piece. 

Work  in  the  portfolio  may  be  submitted  as  35mm  color 
slides,  videotape  (VHS),  typed  writing  samples,  audio  cas- 
sette, CD,  Zip  disk(PC  or  Mac),  or  URL.  If  you  wish  to  have  your 
portfolio  returned  to  you,  include  a  stamped,  self-addressed 
envelope. 

Communication 

Media  makers  occupy  a  place  of  great  influence  and  impor- 
tance in  our  increasingly  media-driven  world.  The  University 
of  the  Arts'  studio-based  Communication  Program  is  de- 
signed to  train  students  to  be  competent  producers  in  a 
varief/  of  information-based  digital  media  forms,  and  to  be 
able  to  think  critically  both  about  the  media  they  produce  and 
about  media's  social  and  cultural  impact.  We  seek  creative 
individuals  who  are  concerned  about  the  world  around  them 
and  committed  to  communicating  ideas  about  that  world  to  a 
broad  audience. 

As  an  applicantto  the  Communication  program,  you  must 
be  able  to  demonstrate  your  ability  to  understand,  analyze, 
and  effectively  articulate  ideas  and  opinions  in  a  medium  of 
choice,  demonstrated  through  your  portfolio.  We  require 
each  student  to  submit  two  pieces  for  the  written  component 
of  the  portfolio,  a  statement  of  purpose  and  an  essay.  These 
will  help  the  admissions  committee  evaluate  your  commit- 
ment to  the  field,  your  proficiency  in  communicating  clearly  in 
writing,  and  your  ability  to  reflect  on  the  role  media  plays  in 
contemporary  culture.  In  addition,  you  are  invited,  but  not 
required,  to  submit  a  media  sample  in  either  video,  audio,  or 
another  visual  form,  intended  to  reflect  your  ability  to  use 
images  and  sounds  to  communicate. 

Statement  of  purpose.  In  a  200-to-250-word  essay,  ex- 
plain why  you  are  interested  in  the  field  of  communication, 
what  areas  within  this  field  you  have  the  greatest  interest  in, 
and  what  experience,  if  any,  you  have  had  within  this  disci- 
pline. 

For  the  essay  component  of  the  portfolio,  please  choose 
one  of  the  following  assignments.  All  material  must  be 
typewritten,  double-spaced,  and  page-numbered,  and  each 
page  must  include  your  name  and  address. 

•  In  a  400-to-500-word  essay,  discuss  a  recent  world 
event  that  has  been  featured  in  the  mainstream  or 
alternative  media  (television,  the  cinema,  the  web). 
Analyze  what  aspects  of  this  event  were  covered  and 
why,  and  discuss  the  maker's  point  of  view. 

•  Choose  a  current  advertising  campaign  for  a  nationally 
known  (branded)  product.  Write  a  400-to-500-word 
critique  of  the  campaign,  identifying  what  you  find 
most  effective  or  ineffective  in  the  presentation,  what 
social  groups  the  campaign  targets,  and  how  you 
would  change  the  campaign. 

•  Identify  a  book,  film,  television  program  or  web 
publication  that  has  had  a  major  impact  on  your 
outlook  on  life.  In  a  400-to-500-word  essay,  reflect  on 
why  this  media  example  has  had  the  impact  it  has  for 
you,  discuss  its  structure  and  form,  and  reflect  on  why 
the  producers  chose  the  approach  they  took. 


The  optional  media  sample  component  of  your  portfolio,  if 
submitted,  must  be  presented  in  an  organized  fashion  and  be 
clearly  labeled  with  your  name  and  address  on  each  indi- 
vidual item.  Each  item  submitted  must  be  accompanied  by  a 
short,  precise  statement  that  discusses  the  content  and  your 
creative  choices.  If  the  media  work  is  the  result  of  a  group  or 
team  project,  make  clear  your  specific  role  in  the  piece. 

This  part  of  your  portfolio  should  comprise  at  least  one 
(but  no  more  than  four)  of  your  creative  works  and  does  not 
have  to  be  completed  on  video.  Suggestions  for  items  that  you 
may  choose  to  include  as  your  media  sample  are: 

•  Films  or  video  projects  in  which  you  played  a  major  role 
(written,  directed,  shot,  or  produced). 

•  A  storyboard  or  treatment  or  script  for  a  work  on 
progress. 

•  Tapes  of  video  or  radio  broadcasts  in  which  you  have 
participated. 

If  you  wish  any  of  these  media  materials  to  be  returned,  you 
must  include  a  self-addressed,  stamped  envelope  with  your 
submission. 


COLLEGE  CHOICE  INFORMATION 


1  Please  check  any  of  the  following  that  influenced  your  decision  to  apply: 


::d  Guidance  counselor,  name: 


Q  Current  student,  name: 


□  Personal  interview,  date: 


"  3  College  guide  book,  name:                                            13  Teacher,  name; 

□  Campus  visit,  date: 

J  UArts  representative,  name:                                          □  Alumni,  name: 

□  Open  House,  date: 

1  J  UArts  brochure/literature:                                                □  UArts  Summer  Program: 

□  Other,  please  specify: 

i  List  any  other  colleges  or  universities  to  which  you  are  applying  for  admission  (optional): 

If  you  have  been  out  of  school  for  over  one  year,  please  attach  a  brief  history  of  your  activities  durmg  the  intervenmg  time. 


STATEMENT  OF  PURPOSE 


-  1  nO-SOO  words  describe  your  personal  reasons  for  choosing  to  study  the  arts,  and  the  influences  that  led  to  this  choice. 
Please  attacfi  your  statement  on  a  separate  typed  or  word  processing  sheet. 

Be  sure  to  list  your  name,  social  security  number  and  semester  for  which  you  are  applying  on  any  separate  sheetfs}. 


ADDITIONAL  TRAINING  IN  THE  ARTS 

If  you  have  had  any  instruction  other  than  in  your  high  school,  please  list  below. 

Name  of  School 


Dates  Attended 


Address 

City 

State 

Zip  Code 

Name  of  School 

Dates  Attended 

Address 

City 

State 

Zip  Code 

Have  you  ever  attended  any  programs  at  The  University  of  the  Arts' 

□  Yes          QNo 

If  yes,  please  check  below; 

□  Continuing  Education         □  Pre- 

-College  Summer  Institute 

□  Saturday  School 

□  Dance  Extension 

□  New  Studies  Center 

EXTRACURRICULAR  ACTIVITIES 

List  extracurricular  activities,  including  travel  and  employment.  Attach  additional  page 

f  necessary. 

FINANCIAL  AID /HOUSING 

Plan  to  apply  for  Financial  Aid     □  Yes     □No  J  Plan  to  live  m  the  dormitory  □  Plan  to  seek  off-campus  housing         □  Plan  to  commute 

An  application  for  financial  aid  will  have  no  effect  on  the  decision  concerning  the  admission  of  an  applicant. 
The  admission  decision  is  made  without  having  access  to  financial  aid  data. 

IMPORTANT 

You  may  ONLY  apply  to  the  College  of  Art  and  Design,  the  College  of  fVledia  and  Communication,  or  the  College  of  Performing  Arts. 


The  answers  I  have  provided  to  the  questions  on  this  application  are  complete  and  true.  I  understand  that  misrepresentation  or  omission  of  information  on  this 
application  and/or  my  credentials  may  be  cause  for  refusal  or  cancellation  of  admission. 


SIGNATURE 


DATE 


Race/Ethnicity: 


_i  African  American 
□  Caucasian 


□  Hispanic 

□  Other 


□  Asian/Pacific  Islander 


□  Native  American/Aiaskan  Native 


The  infonnation  requested  will  be  used  solely  for  reporting  purposes  as  required  by  federal  law  from  education  institutions.  This  information  will  not  be  used  in 
contravention  of  any  federal  or  state  law  prohibiting  unlawful  discrimination  in  admissions,  financial  aid,  employment  or  otherwise. 
Compliance  with  this  request  is  completely  voluntary. 


uic  Univcrsityof  the  Arts  gives  equal  consideration  to  all  applicants  for  admission  and  financial  aid.  and  conducts  all  educational  programs,  activities,  and 
emplo'^gm  practices  without  regard  to  race,  color,  sex.  religion,  national  or  ethnic  origin,  or  disability.  Direct  inquiries  to  the  Office  of  the  Dean  of  Student  Services. 
The  University  of  the  Arts,  320  South  Broad  Street,  Philadelphia,  PA  191 02;  21 5-875-2229. 

Tne  Untversfty  of  the  Arts  is  a  member  of  the 
National  Association  of  College  Admission  Counselors 
and  endorses  the  NACAC  Statement  of  Principles 
of  Good  Practice- 


Office  of  Admission 

The  University  of  the  Arts 

320  South  Broad  Street 
Pfiitedelphia.  PA  19102-9762 


Telephone:  215-717-6030 
Toll  Free:  800-616-ARTS 
Fax:215-717-6045 
URL:  http://www.uarts.edu 


COLLEGE  OF  ART  AND  DESIGN 


Anticipated  major   Choose  only  one.  (Not  binding  for  Freshman)  Transfer  applicants  seeking  standing  above  Fresfrman  status  must  choose  one  major. 
Crafts  Design  Fine  Arts  Media  Arts 

Q  Ceramics  □  Graphic  Design  Q  Painting  &  Drawing  □  Animation  □  Undecided 

Q  Fibers  Q  Illustration  □  Printmaking  Q  Film/Video  Q  Degree  Coordinate  Program 

Q  Jewelry/Metals  Q  Industrial  Design  Q  Sculpture  □  Photography  (Pennsylvania  Academy  of 

Q  Wood  the  Fine  Arts  students  ONLYj 


COLLEGE  OF  MEDIA  AND  COMMUNICATION 


Anticipated  major   Choose  only  one,      j  Communication       □  (Multimedia  Q  Writing  for  Fiim  and  Television 


COLLEGE  OF  PERFORMING  ARTS 


A((  performing  arts  appdcants  must  indicate  the  one  schooi,  degree/dip(oma/certificate  program  and  major  to  which  they  are  appiying. 

School  of  Dance  School  of  Music  School  of  Theater  Arts 

□  Bache(ot  Degree  (4  years)  □  Bache(or  Degree  (4  years)  (Bachelor  Degree  4  years  only) 
Q  Certificate  (2  years)  Q  Dip(oma(4years)  Ivlajor  selection: 

(Maior  se(ection  □  Certificate  (2  years)  Q  Acting 

Q  Modem  (Major  sejection,  Q  Musica(  Theater 

□  Ja22  Q  Composition 

□  Ba((et  □  Performance:  □  Voice    □  Instrument: 


On-Campus  Preferred  Audition  Dates:  (check  one) 
Q  Saturday,  December  2,  2000"  Q  Saturday,  March  24,  2001  * 

□  Saturday,  January  27.  200( '  □  Saturday,  Apri(  21 ,  2001 

Q  Saturday,  February  1 7,  2001 "  □  Wednesday,  (May  23,  2001 

To  be  eligible  for  priority  taler)t  scholarship  consideration,  you  must 
audition  on  one  of  these  dates  or  submit  a  taped  audition  prior  to  April  I 


Regional  Audition  Dates:  (check  one) 
Q  Los  Angeles.  CA-  February  23, 2001 

□  San  Diego,  CA  -  February  24, 2001 

□  San  Francisco,  CA-  February  25, 2001 


Office  of  Admission 

The  University  of  the  Arts 

320  South  Broad  Street 
Philadelphia,  PA  19102-9762 

A0900 


Telephone;  215-717-6030 
Toll  Free:  800-61 6-ARTS 
Fax:215-717-6045 
URL:  http://www.uarts.edu 
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The  University  of  the  Arts 
320  South  Broad  Street 
Philadelphia,  PA  19102 

(215)  717-6030 
or  1-800-616-ARTS 
lEM:  (215)  717-6045 


ww.uarts.edu 
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s  gives  equal  consideration 
conducts  all  educational  programs,  activities,  and  employment  practices  without  regard  to  race,  cold 
.s^ex,  religion,  nation^r  ethnic  origin,  or  disability.  Direct  inquiries  to  the  Office  of  the  Provost^Ml 

t^  of  the  Arts,  320  South  Broad  Street,  Philadelphia,  PA  19102;  215-! 
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At/ 
THE  UNIVERSITY  OF  THE  ARTS  "TposTro™ 

College  of  Art  and  Design  P  A  T  D 

College  of  Performing  Arts  phila.  pa 

College  of  Media  and  Communication  PERMnNo.  1103 

320  South  Broad  Street 
Philadelphia,  PA  19102 

www.uarts.edu 


